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Generations

Trendwolves Four Generations at Work
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Global mindset
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Bad moms



Dazed Digital

Emancipating from categorization
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Framilies



cool Bekijk alle
blue categorieén v

4 Computers & tablets  Beeld & geluid  Telefonie  Foto & video  Huishouden

Merk FOTOGRAFIE

~ Canon (27)
~ Nikon (25)
~ Pentax (9)
~ Sony (5)

Coolblue's keuze

~Ja(3)

Tweedekans
— Ja (20)

Reviewscore

Q0000 ©

Nikon D500 Body

OO0 enmeer(s3)
OO0 en meer (63) QOOOC 1 reviews
_ oo en meer (63) » 20,9 megapixels, CMOS sensor
0 en meer (63) » 4K Ultra HD, 10 fps, wifi
© Toon alles » Camerabody zonder lens
2.057,-
Geschikt voor type fotograaf ® 0p voorraad

~ Beginner (23)
~ Gevorderd (21)

P it i FA M

Gaming Sport Fashion & lifestyle  Tuin

66 resultaten Sorteren op:  Relevantie j

C—

€ 50,- cashback +
gratis statief

Geef je mening

Onze keuze voor een eerste

spiegelreflexcamera

Canon EOS 1300D + 18-55mm IS lI Nikon D3400 + AF-P 18-55mm VR

Ooooc 167 reviews Ooooc 33 reviews

» 18 megapixels, filmtin Full HD 1080p » 24,2 megapixels, filmt in Full HD 1080p
» Met wifi en NFC, zonder bluetooth » Zonder wifi en NFC, met bluetooth
» Inclusief 18-55mm lens

358, -
Q Op voorraad

» |nclusief 18-55mm lens

459,-
Q Op voorraad

Tweedekans vanaf 341, - Tweedekans vanaf 437,-

Facts VS Opinions



Katleen Willaert
November 14 at 1:27pm - 2%

Waar vind je het grootste assortiment
gedroogde peulvruchten?

[ﬁ Like O Comment

Lies En Pieter Cattersel-Heeman Op de markt? Bij een kraampje met
zuidervruchten enz?

Like - Reply - @ 1 - November 14 at 2:18pm

(’ Sofie Van Hoye Pit&Pit? is wel ne webshop ...
Like - Reply - @ 1 - November 14 at 2:25pm

< m Sunna Lenaerts replied - 1 Reply

m Thibault Willaert pit en pit levert heel snel, wij gebruiken die voor noten en
zaden om granola te maken

Like - Reply - November 14 at 7:55pm

% Katleen Willaert merci iedereen
Like - Reply - @ 1 - November 14 at 9:32pm

b @ Katleen Willaert replied - 2 Replies

Advised by peers



Closed networks
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jordy.fit, evan_martinez95,
danny_getsfit, phatdoodsapparel,
sixpackworkouts.co.uk, kikivhyce,
weightlossdiethelp and active_an like
this

darreng_05 Transformation of a person
starts from the inside. If successful, it starts
to show on the outside. Small changes
eventually add up to HUGE Results.
February 26, 2016 | committed myself to
transform my body and push myself to the
limit. Lost 60 pounds within 6 month. Now
with all the weight lost, | am trying to build
up muscle and bring the best physique. I'm
not posting this to brag on what |
accomplished, but instead I'm here to
motivate and inspire others. It won't be
easy. But all it takes, is for you to take one
step forward. Continue pushing yourself no
matter how many people are holding you
back or making fun of what you want to
accomplish. Your hard work and dedication
will soon pay off

Guided by peers



Advice over sales (Genk)
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Bring rest (kiespijn)



Bij de zelfpluk kruidentuin van Albert Heljn oogst u zelf uw

Proof by doing (Albert Heijn)



Tesla Boosts Car Battery Power During Irma,

By TIFFANY HSU SEPT. 11, 2017

A - . PO a

Post-purchase care
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hl essee T 9:41 AM “00% -

.| 3rd & Columbia
| Pickup in 4-6 Minutes @ 2 min

. -
a ' Bacon & Gouda Artisan

Order Ready in
4-7 Minutes

at 3rd & Columbia

Breakfast Sandwich
Warmed Up

Tall Americano
2 shots, ristretto, with
room

it ’-
fe.
-

D
(2=

@ Starbucks beristas will have your
= order at your usual pickup area.

-+- Add ltem

ORDER SUMMARY
X o Tall Americano, Cranberry
Caffa Latte Caffa Nocha Croissant, 8 Grain Roll, Tall
Brewed Coffee, ana 2 more...

NEW ORDER

Skip-the-line app
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Waimart

Wa I m?l:t

g WA

FREE delivery over $35
Walmart FILTER
Beverages Snack foods Breakfast foods | ¢
Reorder

Moreoptions

$17.97 $23.99 $6.98 &
FREE delivery FREE delivery FREE delive
By tomorrow By tomorrow By tomorro
Tidas DANRC Mananm M nbmnendas M Cavinnm Crtmebiialsn

Skip-the-choice voice



Delivery wherever you are

LIEV RD, MOETEN WE THUIS

A

‘WACHTEN OP JE PAKJEZ

.G = e 9 & .3

‘NEE, SCHAT,
PARCIFY?

Download on the

App Store

Gbééle Play

Parcify S ~ Zalando
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GlamSquad, B.eauty on Demand

On demand services
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A2 LN Farm to pizza!l

Order online: @~~* | g froe |
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In five vyears,
buying local
will beat online.

CLOUD-BASED TECHNOLOGIES WILL
GIVE BOTH SALES ASSOCIATES AND
SHOPPERS RICH PRODUCT INFORMATION

CUSTOMER DEMAND.

AND REVIEWS AND HELP BUYERS g =
TAILOR STORE INVENTORY  T0 // b

A\ ONLINE SALES FOR THE FIRST TMETOPPED  w.
§1 TRILLION LAST YEAR AND CONTINUE

~

w 10 GATHER STEAM.

““IN FIVE YEARS. LOCAL STORES
WILL MERGE DIGITAL WITH THE

INSTANT GRATIFICATION OF PHYSICAL
RETAILTO OFFER A MORE IMMERSIVE

AND PERSONALIZED SHOPPING 2 al

A EXPERIENCE AND MAKE SAME-DAY
B DELIVERY A SNAP>?

' SMA NADLER LOCAL STORES WILL BRING THE WEB
IBM RESE ARCHER RIGHT TO WHERE SHOPPERS CAN PHYSI-
CALLY TOUCH IT, BY ENHANCING THE
IMMEDIACY OF PHYSICAL RETAIL WITH A
O0a MAGNIFIED DIGITAL EXPERIENCE.

IMAGINE BEING ABLE TO
SELECTIVELY SHARE YOUR
CONTEXT AND WISHLIST

WITH A RETAILER S0 THEY
KNOW THAT YOU RE SHOPPING
FOR A BEACH VACATION IN
THE MIDDLE OF WINTER.

USING YOUR MOBILE DEVICE.
YOU CAN MATCH ITEMS WITH
YOUR VIRTUAL WARDROBE.
GET RECOMMENDATIONS FROM
FRIENDS OR BE ALERTED

IF-A PRODUCT CONTAINS INGRE-
DIENTS YOU'RE ALLERGIC T0.




“In 2020 over 85% of sales
will still be made offline ...

But nearly all will be
Influenced by the digital!”




Why Amazon Bought
Whole Foods

The retailer’'s $14 billion bet isn’t just about the future of food. It's
about the future of commerce—especially for rich urban
consumers.

oerek THOMPSON | Jun 16, 2017 (TR

Offline is important
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Ace & Tate
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Bleisure (Boulders Somerville, Brooklyn)
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Tattoo Parlour

Dakota Lee, Johannesburg: clothing shop

One stop destinations



Room for retailtainment




Human hubs (Lululemon, in-store yoga)



|
1
Helping in the digitization
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