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NS TV REPORT

PUBLICIS DECEMBER 2022
GROUPE FOCUSED ON TOP PROGRAMS OF 2022



2022 ENDED WITH
LOWER LIVE TV
VIEWERSHIP THAN

2021 & 2020
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BNT 1 GAINED PT
AUDIENCE SHARE

THANKS TO FIFA
WORLD CUP &
NEW YEAR’S EVE
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NOVA & BTV
REGISTERED
LOWER PT RATINGS

Nova & BNT 1 have peaks behind
FIFA final matches (quarter-, semi-
and big final)

bTV attracted highest audience with
the final episodes of “The Voice of
BG” & “The Farm”
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TOP PROGRAMS OF 2022:

NOVA WAS THE VIEWERS’ TOP CHOICE
BNT1 MADE IT TO 3RP PLACE WITH FIFA WORLD CUP

Top

Kitchen . Sunny Weekend Emergency . FIFA
. Your Face Sounds Familiar . Desafio France-
program FLFEinEls Beach PT Movie News
Morocco
Weekend Kitchen Emergency Bulgana S Weekend FISh on the Weekend Weekend Emergency Kitchen Fish on the | The Voice of Etv
PT Movie Nightmares News got Talent PT Movie Cake PT Mowe PT Mowe News Nightmares Cake BG
FIFA: FIFA:
Fish on the Cake Bulgaria's News Bulgaria's weekend Fishonthe veekend The Voice of BG Croatia - Argentina - EZGE E
got Talent got Talent PT Movie Cake PT Movie Canada Croatia
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STABLE AUDIENCE DELIVERY FOR TV ADVERTISERS

L'OREAL ENTERED TOP 20 & REPLACED GSK
6 OUT OF 20 LEADING ADVERTISERS ARE PHARMA COMPANIES

TOTAL TRP30

+0,7%

2377 366 2 385 823

2021 2022

Source: GARB, A18-49

SEASONALITY

—2021  =—2022

~_—_/

% monthly evol. 22vs21

+12% +11% +1% -1% 5% 0% 1% 1% -2% -4% -3% -3%
jan feb mar apr may jun

jul aug sep oct nov dec

TOP ADVERTISERS

STADA BULGARIA* | — 103 538
NATURPHARMA e O3 235
LIDL BULGARIA Y G/ 610
NATUR PRODUCT e 66 270
Pec [ o2 554
KAUFLAND BULGARIA ™ 1 146
FERRERO L 0L,
FORTEX | 4 132
COCACOLA Co. ™= 42773
ALLEGRO GROUP 10,05 7
BiLLA L0,
FICOSOTASYNTEZ 20 148
RECKITT BENCKISER ... 293
saNDOZ T 35 240
CARLSBERG | 35 009
BROBET LIMITED 35582
HENKEL |, 33 223
TECHNOPOLIS ™ 32138
SKYSHOP BULGARIA .0 073
LOREAL |, 20 378

m 2022
m 2021

*SANOFI included



2021

2022

BTV WAS COMPLETELY OVERBOOKED FOR ANOTHER YEAR

NBG & TSH INCREASED INVENTORY FULFILLMENT
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THANK YOU!

For more details, please contact us at:
filipa.traikova@publicisgroupe.com
damyan.kolarov@publicisgroupe.com

denitsa.petrova@publicisgroupe.com
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