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PUBLICIS JULY 2022
GROUPE FOCUSED ON WEATHER FORECASTS
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THE WEATHER
FORECASTS ON
BTV & NOVA ARE

HIGHLY
COMPETETIVE
BOTH IN PT &
WHOLE DAY
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3% GROWTH IN DELIVERED AUDIENCE IN 22YTD

7/20 OF THE TOP ADVERTISERS ARE PHARMA COMPANIES
TECHNOPOLIS APPEARED IN TOP 20

TOP ADVERTISERS
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BMG & NBG HAD HIGHER INVENTORY THAN YTD21

BTV & NOVA REACHED 90% OF PT FULFILLMENT
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THANK YOU!

For more details, please contact us at:
filipa.traikova@publicisgroupe.com
damyan.kolarov@publicisgroupe.com
svetlana.tacheva@publicisgroupe.com



mailto:filipa.traikova@publicisgroupe.com
mailto:damyan.kolarov@publicisgroupe.com
mailto:svetlana.tacheva@publicisgroupe.com

