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World Cup: the supporters are warming up!
"[Heading 1]"

Hosted by Russia, football's World Cup is due to kick off shortly. To what extent
does this major event change household consumption? What value do supporters
place on being the overall winner? These are some of the questions addressed in
this special issue of the ING Belgian Economic Newsletter, based on an
international survey, not forgetting the big question: who is going to win?
Sporting chauvinism
The first part of our World Cup study showed several criteria that can be used to predict
which nation will be the overall winner. Another very simple way is to ask the population
which nation has the greatest chance of winning it. However, with this kind of question,
patriotism may obviously be a determining factor, which is why we first asked which
nation the population of each country hoped would win (Graph 1). Sporting patriotism
seems to be greatest in Argentina: 86% of the respondents hope that their nation will
win. In Belgium, 46% of the respondents hope that the Red Devils will win it.
Gr. 1 % of the population of each country HOPING and
THINKING that their country will be the overall winner

Gr. 2 Belgium: Which country do you hope and do you
think will be the overall winner?
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Sticking with Belgium, the result is different, of course, if you ask who will win it. In this
case, only 11% of the respondents think that Belgium will go all the way. After that, the
Belgian respondents hope above all that Germany (8%) and Brazil (7%) will win. A more
pragmatic 25% think that Germany will win it, ahead of Brazil (13%) and Spain (11%).
Incidentally, this trio of nations comes up in most of the countries.
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To narrow down the results in each country, we also asked each respondent for the
objective likelihood of their national team being the overall winner. In the case of
Belgium (Graph 3), 32% of the respondents say that the likelihood of Belgium winning
the World Cup is greater than 50%. Less optimistically, just as many say that the
likelihood is zero or no more than 10%… In this respect, the Argentinians, Spanish,
Germans and Brazilians are more certain that their national team will be victorious. In
these four nations, more than 60% of the respondents say that the likelihood of being
the overall winner is greater than 50%.
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Gr. 3 What is the likelihood of Belgium winning the World
Cup?
18%

Gr. 4 % of the respondents prepared to give up (i) 1% of
their annual income or (ii) their mobile phone for one
month in return for winning
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The value of the title
To measure the population's passion for winning the World Cup, we tried finding out
what percentage of the population would be prepared to give up 1% of their annual
income in return for winning football's holy grail. Unsurprisingly, the highest proportion
of the population responding in favour of this suggestion is to be found in Argentina
(41%). In contrast, the percentage is lowest in Germany. These results are substantially
similar if you suggest giving up their mobile phone for one month in return for winning.
In fact, the results shown in Graph 4 are fairly similar to the results from four years ago.
Russia and Argentina topped the results back then too. Only Portugal did not feature at
this level. For Belgium, the results are also fairly comparable: in this year's survey, 10%
of the respondents say that they are prepared to give up 1% of their annual salary,
which is an almost identical result to the one from four years ago.
How does the consumption behaviour change?
We know that if a major sports competition such as the World Cup has an economic
impact, that impact is mainly due to an increase in the supporters’ consumption
behaviour. In that respect, the Belgians are very reasonable compared to the other
countries. When asked how they would adjust their consumption behaviour (i) in the
area of alcoholic beverages and (ii) snacks, (iii) in cafes and other places where the
World Cup is shown on a big screen, (iv) in the field of mobile data to view the matches
on their tablet or smartphone or (v) when it comes to multimedia devices (television,
projector), 80% of Belgians said they would not change their spending pattern. On
average, only 8% of respondents said they would spend more on these types of
expenditures. That is the lowest score of all countries that were surveyed. By way of
comparison, 28% of the Portuguese, 31% of Brazilians and 32% of Argentinians indicate
that they would spend more money on these types of expenditures.

Will there be a different result if the Red Devils are successful on the field? We will know
the answer in little more than a month!
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Disclaimer
This publication has been prepared by the economic and financial analysis division of ING Belgium S.A. (“ING”) exclusively for
information purposes, without taking into account the investment objectives, financial situation or resources of any particular
user. The information in this publication does not constitute a recommendation to invest, nor fiscal, legal or investment
advice, nor an offer or solicitation to buy or sell financial instruments. Even though every precaution has been taken to ensure
that the information contained in this document is not false or misleading at the time of publication, ING cannot guarantee
the completeness or accuracy of the information communicated by third parties. ING cannot be held liable for any direct or
indirect losses as a result of the use of this publication, except in the event of gross negligence. The opinions, forecasts or
estimates are exclusively those of the author(s) on the date of the publication and may be changed without notice, unless
indicated otherwise.
The distribution of this publication may be subject to legal or regulatory restrictions in some States, and individuals who come
into possession of it should find out about and comply with these restrictions.
This publication is protected by copyright and database rights and may not be reproduced, distributed or published by anyone
whatsoever, irrespective of the objective, without the explicit prior written agreement of ING. All rights reserved. The legal
entity responsible for the publication, ING Belgium S.A., is approved by the National Bank of Belgium and is supervised by the
European Central Bank (ECB), the National Bank of Belgium (NBB) and the Financial Services and Markets Authority (FSMA).
ING Belgium S.A. is registered in Belgium (no. 0403 200 393) in the Brussels register of legal entities
For the attention of US investors: anyone wishing to discuss this publication or carry out transactions in a security mentioned
in this document should contact ING Financial Markets LLC, which is a member of the NYSE, the FINRA and the SIPC and which
is part of ING, and which has accepted responsibility for distributing this document in the United States in accordance with
current provisions.
Publisher: Peter Vanden Houte, 24, Avenue Marnix, 1000 Brussels, Belgium.

ING Belgium economic newsletter 2018-07

