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PUBLICIS OCTOBER 2022
GROUPE FOCUSED ON NEWS & PUBLICISM



LIVE TV AUDIENCE
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PT RATING OF 14,0
THE MAIN

CHANNELS GREW 120
Nova won the Mondays thanks to 100
territory battles of “Desafio” 8.0

bTV attracted biggest audience
with “The Voice of BG” on Sundays [

BNT 1 had peaks behind 4,0
“Referendum” & “Panorama”
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DELIVERED AUDIENCE INCREASED A BIT ON YTD BASIS

Stada sustained leadership, GSK entered TOP 20

TOP ADVERTISERS
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PT NEWS & PUBLICISM PROGRAMS INCREASED RATINGS
DUE TO POLITICAL DISCUSSIONS AROUND THE ELECTIONS

BNT 1 registered the biggest growth in both genres

CENTRAL NEWS (avg rtg %)
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INVENTORY SELL OUT FOR THE MAIN CHANNELS REACH HIGHER

LEVELS IN 22YTD
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THANK YOU!

For more details, please contact us at:
filipa.traikova@publicisgroupe.com
damyan.kolarov@publicisgroupe.com

denitsa,.petrova@publicisgroupe.com
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