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Two design sketches preview the updated ŠKODA KAROQ 
 

› Visual and technical tune-up for ŠKODA’s compact SUV 

› More distinctive front section as well as redesigned LED headlights and tail lights 

› Digital presentation of the revised ŠKODA KAROQ on 30 November 

 

Mladá Boleslav, 15 November 2021 – ŠKODA has released two design sketches that preview 

the freshened KAROQ. The Czech automobile manufacturer’s compact SUV model – first 

introduced four years ago, in 2017 – has now undergone a design and technology update. 

Its digital media presentation will take place on 30 November. 

 

One of the two design sketches shows the freshened ŠKODA KAROQ’s new, even more distinctive 

front. The ŠKODA grille has increased in width and now features impressive double slats as well as 

a new hexagonal design, with a wide air intake underneath. The headlights are overall more 

slender than in the predecessor version and extend all the way to the grille. Their dynamic 

appearance is underscored by redesigned daytime running lights that are now composed of two 

separate elements each. Underneath is a second lighting unit for the fog lights or, in the top variant, 

a separate LED module. This headlight configuration enables a characteristic four-eyed driving 

lights look after dark.  

 

The second sketch previews the KAROQ’s redesigned rear. In addition to a longer rear spoiler and 

a visually updated rear apron with a black diffuser, the tail lights now sport a new, sharply drawn 

design as well. Like the headlights, they have been slimmed down and emphasise the vehicle’s 

width. In signature ŠKODA style, crystalline structures add a special visual effect to the tail lights, 

which will retain their characteristic C-shaped graphic. 

 

The 2017 model presentation introducing the ŠKODA KAROQ as the KODIAQ’s little brother saw 

ŠKODA take another step in the implementation of its SUV campaign. The freshened KAROQ will 

have its premiere in a digital media presentation on 30 November. 
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ŠKODA AUTO 
› is successfully steering through the new decade with the NEXT LEVEL – ŠKODA STRATEGY 2030.  
› aims to be one of the five best-selling brands in Europe by 2030 with an attractive line-up in the entry-level segments 

and additional e-models. 
› is emerging as the leading European brand in India, Russia and North Africa. 
› currently offers its customers ten passenger-car series: the FABIA, RAPID, SCALA, OCTAVIA and SUPERB as well 

as the KAMIQ, KAROQ, KODIAQ, ENYAQ iV and KUSHAQ. 
› delivered over one million vehicles to customers around the world in 2020. 
› has been a member of the Volkswagen Group for 30 years. The Volkswagen Group is one of the most successful 

vehicle manufacturers in the world.  
› independently manufactures and develops not only vehicles but also components such as engines and 

transmissions in association with the Group. 
› operates at three sites in the Czech Republic; manufactures in China, Russia, Slovakia and India primarily through 

Group partnerships, as well as in Ukraine with a local partner. 
› employs more than 43,000 people globally and is active in over 100 markets. 
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