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INTRODUCTION



IN'2020, A YEAR MARKED BY THE PANDEMIC, OUR CUSTOMERS HAD CLEAR EXPECTATIONS

Support me during the crisis Stay intouchwith me Bring me solutions for a more
sustainable Belgiansociety

> Primary focus on Moratoria > Dailybanking, remote advice, > Transitionto better society &
Covid-19and new credits cashless solutions, direct sales ensure long-termresilience of
\ ( the BE Economy
/

~ \ P

Through our long-term presence and investmentin Belgium, and our strong liquidity & solvency position, and

the commitment of our staff, the bank was and is well positioned to deliver (upon customer expectations).




FINANCIALS



> Perimeter

Repartition

Consolidated level

Belgian Retail Banking level
Financing the Belgian economy
Cost Income Ratio

Financial structure

Our consolidated perimeter

ol
%
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Perimeter

> Repartition

Consolidated level

Belgian Retail Banking level
Financing the Belgian economy
Cost Income Ratio

Financial structure

Qur repartition
Balance Sheet

2o
5o
Turkey / Other

106%% —

Other Domestic

Markets

A% —— WO
luxembuurg

(06"70
Belgium

Net Profit

53%o0
Other

\

“lo

\ 4237,
Belgium



Perimeter

Repartition

> Consolidated level
Belgian Retail Banking level
Financing the Belgian economy
Cost Income Ratio

Financial structure

e
\ 9%

Robust business development at consolidated level

A 43%*
208 210

A +3% 7"
w1

2013 2020

Deposits (€ bn)

* Excluding retreated items (RI), .. atconstant scope, constant exchange rates and excluding exceptional

Loans (€ bn) **

“Including the property, plant and equipment (PPE) of Arval



Perimeter

Repartition

> Consolidated level

Belgian Retail Banking level
Financing the Belgian economy
Cost Income Ratio

Financial structure

Resilientresults at consolidated level

P
\ 9%

i 2020

Revenues

Operating Expenses
Gross Operating Income
Cost of Risk

Operating Income
Associates Income

Other Non-Operating Items
Pre-Tax Income

Net Income Attributable to Equity Holders

8,036

(4.754)

3,282

(454)

2,828

254

136

3,238

2,212

7893
(4,542)
3,351
%)
2,675
322
(114)
2,882
1,870



Perimeter

Repartition

Consolidated level

> Belgian Retail Banking level
Financing the Belgian economy
Cost Income Ratio

Financial structure

Continued growth at Belgian Retail Banking level

7’+5\3"70
138

A +3.5%

m 115

131

2019 2020

Deposits (€ bn) Loans (€ bn)




Perimeter

Repartition

Consolidated level

> Belgian Retail Banking level
Financing the Belgian economy
Cost Income Ratio

Financial structure

Resilientresults at Belgian Retail Banking level

P
\ 9%

iRm0 2020

Revenues 3,924 3432
Operating Expenses (2480) (2408)
Gross Operating Income 1,044 1,024
Cost of Risk (99) (230)
Operating Income 389 194
Non-Operating Items 10 31
Pre-Tax Income 339 826



Perimeter

Repartition

Consolidated level

Belgian Retail Banking level

> Financing the Belgian economy
Cost Income Ratio

Financial structure

e
X

Strong continued commitment to the Belgian economy

EUR

13041
b

+EUR 3.90n

vs end 2019

EUR 5.8bv
Arval & Leasing

\

EUR434m ~_ AW __ EUR53.5m
Corporates & local Mortgages
governments
(including CIB BE)
140’ \eype g
Small businesses Cunsume; lending
(including Alpha Credit)



Perimeter

Repartition

Consolidated level

Belgian Retail Banking level
Financing the Belgian economy
> CostIncome Ratio

Financial structure

Stable operational efficiency

o%h  58%

2019 g 2020

Consolidated

66% g4y

Belgium

e
\ 9%

0%  70%

Belgian Retail Banking



Perimeter

Repartition

Consolidated level

Belgian Retail Banking level
Financing the Belgian economy
Cost Income Ratio

> Financial structure

Strong financial structure

Solvency

15.9%0

Fullyloaded CETI

Liquidity
1910

LCR
(non-consolidated basis)

ol

%



#POSITIVEBANKING



> Ourpurpose
Overcoming the crisis

Focus on 3 strategic pillars

;i
5

Qur purpose

Together we committoa better society,

as the trustedfinancial covn aviion,

atall moments of our ¢ || & vi-+slife.




Our purpose

Overcoming the crisis
> Customers
Families & Entrepreneurs
Professionals

Working capital

Focus on 3 strategic pillars

ol
%

A commitment alongside our customers

(1) Branches @ Calls
1000 +2.2.%0

100% of our branches remained open Almost 3.3 millionincoming calls
(3 Videoconference Click-to-call
+0D%0 +B4%0
Up to nearly 4,200 videoconference permonth Almost 675k calls recorded

Staff operating from home: from 2 K onaverageto 6 K



Our purpose

Overcoming the crisis
Customers

> TFamilies & Entrepreneurs
Professionals

Working capital

Focus on 3 strategic pillars

ol
%

A commitment alongside families & entrepreneurs

Mortgage loans

¥45,500

Moratoria
April to December2020

Abv

Amount Mortage loans (EUR)

YEAR 2020

Professionalloans

54,500

Moratoria
April to December2020

a.2.bw

Amount professional loans (EUR)

New money with
state guarantee

4,700

April to December2020

Ae5m

(EUR)



.
A commitment alongside families & entrepreneurs
Our purpose
MONTH END FEBRUARY 2021
Overcoming the crisis
MRS Mortgageloans Professionalloans New money with
> TFamilies & Entrepreneurs state guarantee
Professionals f
Working capital 4‘,600 6,000 4,qso
Focus on 3 strategic pillars Still atend February 2021 Still atend February 2021 At end February 2021
Moratoria Moratoria

400wm 1.3bw > 1w

Amount Mortage loans (EUR) Amount professional loans (EUR) (EUR)



Our purpose

Overcoming the crisis
Customers

Families & Entrepreneurs
> Professionals
Working capital

Focus on 3 strategic pillars

e
\ 9%

A commitment alongside our professionals: New credit production

EUR

17
bw

21.5%0 16.5%
Others Wholesale
2,77, /" &Retailtrade
Information & ‘
CUmmunicatiun
5%o
Accommodation & W 0 _ 16.5%,
Food service activities — Construction
F%0 / .' \
Real Estate activities / 12 %0
Administrative
11.5%%0 & Support service activities

Human healthservices &
Social work activities



Our purpose

Overcoming the crisis
Customers

Families & Entrepreneurs
Professionals

Working capital

Focus on 3 strategic pillars

Bank solutions for

Factoring

> #eclientscontacts:+10% and
fully digitized

> Client baseincreased by 6%

> Imillionassigned invoices per
year for an amount of more than
EUR 32bn per year

>

Cash Management

In BEwe are serving 4 8,700
clients

We are presentin 55 countries
for Cash Management services

Successful launch of Axepta, to
process card paymentsin-store
and online

A
%

Trade Finance

> Nearly13,000 documentary
transaction

> More than 8,800 commercial
guarantees

21



%
Focus on 3 strategic pillars
Our purpose
Overcoming the crisis . Root
*> Focus on 3strategic pillars EV‘;\%%%&F& E:l,? g%]gi\}opl& SUSTAINABILITY
m our PNA







MAKE LIFE EASIER roll

-+

Contactless payments onthe rise: increased use of apps & wearables

. . .
- #/\ ?V\/\ Rebuild Easy Banking App

Active Easy Banking App users & New services

(+13%vs 2019) (Launched on November 2020)

> Customers pay easily & safely

Customers manage their finances

Mobile and Wearables

> o.of Users: #2225k
— > New enrolments: +20%%
> lransactionsvolume: +57%%

=
- > Spend volume: +a1 %

GARMINPAY HTBITPAY B



MAKE LIFE EASIER

| Contactless payments onthe rise: supporting the new customer behaviour
> Customers pay easily & safely

Customers manage their finances + % Z 6 070*

Use of contactless debit card

VIS& chIt cards BNP Paribas Fortis and Visa are introducing
(Launched on March 2021) Visa Debitinto the Belgianmarket for the first time

A better value proposition both online and in-store .
Debit cards

The most accepted debit product in Europe and the Market share
World (more than 200 countries and territories, by
70 millionmerchants)

F U " p 0 rtf 0 | 10 16 p |3.C Eme nt “Source: BNP Paribas Fortis - Fvolution contactless debit card transactions 2020 vs 2019



RMIINGS,  MAKE LIFE EASIER

Connected banking: digital sales in Retail & Private

Customers pay easily & safely

> Customers manage their finances 87%

60%

Daily Banking Save & Invest Lending Protect

> 6(0070 (vs43%in 2019)



RMIINGS,  MAKE LIFE EASIER

Connected bankino: digital sales for Entrepreneursand Corporate

Customers pay easily & safely

goy, 0%

> Customers manage their finances

Bank Guarantees Straight Loans Installment Loans

> 66”70 (vs 48%in 2019)



Boosting entrepreneurship

ENABI_E PEUPI_E . supporting ‘emerging’ young talent
T0 GROW Supporting & developing aur talen



ENABLEPEOPLE TO GROW

Boosting entrepreneurship
> Visibility
Advice

Post-lockdown campaign

=

=

Payment solution
Supporting ‘emerging’ young talent

Supporting & developing our talent



ENABLEPEOPLE TO GROW

Boosting entrepreneurship
Visibility

> Advice

Payment solution

Supporting ‘emerging’ young talent

Supporting & developing our talent

Supporting our customers’ husiness model

5

> Sectors of intervention:
Fintech, Green/Cleantech,
Life Sciences, ICT/Digital
and Agrifood Tech

>

Innovation Hubs

#1k

Support nearly of 1,000
innovative companies in
their start-up phase and
then in their growth
phase. Client base
increased by 12%in 2020

>100m

> Annually, we grant on
average EUR 100 mio



ENABLEPEOPLE TO GROW

Boosting entrepreneurship
Visibility

Advice

> Payment solution

Supporting ‘emerging’ young talent

Supporting & developing our talent

Suite of seamlessand connected payments
L= AXEPTA

A BNP PARIBAS

Largest banking competitor on Belgium acquiring market
launched on April 2020

Clients

>#15k

Transactions

s45M

Market share

%0




ENABLEPEOPLE TO GROW

Boosting entrepreneurship
> Supporting ‘emerging’ young talent

Supporting & developing our talent

Supporting ‘emeroing’ young talent

Enable children togo toschool

ICT material for children

Extra donation in 2020 (130,000 EUR)

CLOSE
THE .
GAP

HE DIGITAL

BRIDGING
DIVIDE

Th

Support the most

vulnerable children

10 champions in 2020 received
each 25,000 EUR

Focus on children inpoverty

Give young entrepreneurs

the chance to start abusiness
Micro-finance

Start

Venture Philantropy Fund
VZW Habbekrats (integration of children)

&

B

Samen werken aan een betere samenleving

Agir ensemble pour une société meilleure
Gemeinsam wirken fiir ein besseres Zusammenleben
Working together for a better society

Koning Boudewijnstichting
Fondation Roi Baudouin
Kénig-Baudouin-Stiftung
King Baudouin Foundation

Help the youngest
Extra action Rode Kruis, Pamperbank
and Goods to give

,\s \/OLUNTEEQ
/\/

s lMIllI[lN 3
: HOURS :
2HELP

Give the floor to youngsters
Sponsoring of BNP Paribas Fortis
Tennis, Cinema, Arts

B



ENABLEPEOPLE TO GROW

Boosting entrepreneurship
Supporting "emerging’ young talent

> Supporting & developing our talent

Supporting & developing our talent

#11,0%2

> Externalhirings: 378
> Internal mobility: 687
movedtoajobin
another “Business

Line"
> Nationalities: 39

Staff

#50120

> Total mandays of
training

> Weinvest3.41% of staff
expensesintraining

#A15,000

> 915000 teleworks days

> 10.7average telework
days permonth per
employee






ROOTSUSTAINABILITYIN OUR DNA

Increasing appetite in sustainable investments

SRI Funds : AuM (EUR bn) and SRI Invest products in the total off balance RPB
Customers embrace future-fit mobility sm FU nds

Companies drive change 23.8 q %

> Customers gofor positive impact

Funds labelled
‘Towards Sustainability

27.%%" "

959 Market share Belgium

>300k

Clients have at least1 SRl product

“Source: MIRA report Octaber 2020,crawn up bythe Ethibel forum
and theUniversity of Antwerp



ROOTSUSTAINABILITYIN OUR DNA

Towards a new eraas leader infinancing of sustainable housing

> Customers gofor positive impact
Customers embrace future-fit mobility

Companies drive change

BNP Paribas Fortis Mortgage loans BNP Paribas Fortis:
. . , granted for ,
links the interest 1in3 : Ist Belgian bankto
. , constructionand
rate of creditto the renovationloans - offer the
— : renovationrepresent -
sustainability of isabreenloan 40770 ufvolumes Energy Efficient
housing 9020 Mortgage Label

EUR 3.75 bw

Total greenmortgageloans

(In2020, this segment is growing to 4% compared to 2% for the whole stock.)



ROOTSUSTAINABILITYIN OUR DNA

Customers go for positive impact
> Customers embrace future-fit mobility

Companies drive change

Facilitating sustainable mobility

+ 52377
# of contracts for A+ 70% #uflpansfor A+ 53
leasing (e)-bikes - (e)-hikes 2311
1,026 : 1508
';%‘ o
ARVAL & & alphacredit
% of contracts for
leasingelectric cars & hybrid cars
6.50%
ARVAL L50% " |
. = ||

™ Electricity only Hybrid First registration 2019 First registration Y2020  Ordered end december 2020



ROOTSUSTAINABILITYIN OUR DNA

Enhanced offer of sustainable financing solutions

Customers go for positive impact

Customers embrace fture-fitmability Sustainable Business Competence Centre

> Companies drive change
>150 >13%0 >27

# Projects worth 500M Support of130 clients 27 Biogas and Biomass

EUR analysed yearly and external projects enabling BNPPF
stakeholdersin strategic | to be the first large Belgian
sustainability bankin this challenging
discussions finance area

EUR 3.5 bw

Total renewable energy projects exposure

(+16% vs 2019)



ROOTSUSTAINABILITYIN OUR DNA

Increasing interest in sustainable financing solutions

Customers go for positive impact

Customers embrace future-fitmobility ' pajri Daiza - World's largest photovoltaic carport Elia- Sustainability Linked Loan

> Companies drive change Solelendgr \ Coordinator & Sustainability Coordinator

The Norther offshore wind project
Arranger, Facility & Security Agent and Account Bank

N\

EUR
aedDM




CONCLUSION



2021: LOOKING FORWARD

Positive banking as a compass to navigate through crisis

and be a catalyst for aresilient Belgian economy in the post-COVID era

/

Continue toprovide
Financial Support

> Stand by the Belgian households &
entrepreneurs

> Support the Beloianeconomyas muchas
wecan

> Launchintegrated approach for
working capital (Transaction Banking)

Accelerate the
Digitization

> Step up efforts for dinital inclusion

> Enhance digital access to our services
and solutions

> Offernew services inourapp

Deepenthe
Sustainable Transition

> Promote transitionininvestments, housing,
mobility, finance

> Increasingly takeintoaccountclimate-
related and environmental risks & regulation

> 100% of our investment offeringis 57/



QUESTIONS?



PRESS OFFICE

ValéryHalloy | +3247578 80 97 - valery.halloy@bnpparibasfortis.com

Hans Marién | +32475747286 - hans.marien@bnpparibasfortis.com

Hilde Junius | +32478 88 2960 - hilde junius@hnpparibasfortis.com

JeroenPetrus | +32498321494 - jeroen.petrus@bnpparibasfortis.com

Visit our website

\—3 https://www.bnpparibasfortis.com/newsroom/
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DISCLAIMER

This presentation has been prepared by BNP Paribas Fortis SA/NV (together with its affiliates, “BNPPF") for information purposes
only.

No representation or warranty, express or implied, is or will be made in relation to, and no responsibility or liability is or will be
accepted by BNPPF or any of their respective officers or employees as to or in relation to the accuracy or completeness of this
presentation or any further written or oral information made available to the recipient orits advisers. BNPPF expressly disclaims
any and all liability which may be based on such information, errors therein or omissions therefrom. In particular, no representation
or warranty is given as to the accuracy or completeness of any financial information contained herein or as to the achievement or
reasonableness of any forecasts, projections, management targets, prospects or returns.

Recipient(s) hereof should make their own judgment and assessment of the information contained in this presentation and should
not base any decisions solely on the basis upon the information and opinions contained in this presentation.

Any views expressed herein reflect the judgment of BNPPF as of the date of this presentation and may be subject to change without
notice if BNPPF becomes aware of any information which may have a material impact on any such views. BNPPF will not be
responsible for any consequences resulting from the use of this presentation or reliance upon any view or statement contained
herein or for any omission.

© BNP Paribas Fortis SA/NV. All rights reserved.
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