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IN  MAR’21  T V  
V IEW R SHIP  
SEEMS GET T ING 
DOW N VS  
MAR’20  

Last’s year peak in March 
viewership was entirely 
driven by the pandemic and 
the 1st lockdown.
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GARB, 18-49
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KINO NOVA

BNT 1

BTV

NOVA TV

NBG INCR EA SED 
PT  SHA R E,  BMG 
SL IGHT LY  
DECL INED
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On channel basis Nova 
increased PT share by 4pp, 
while bTV declined by 1pp.

Kino Nova sustained top 
position among niche 
channels followed by bTV
Comedy. 

Source: GARB, A18-49

06:00-18:59 19:00-23:59 All day



0,00

2,00

4,00

6,00

8,00

10,00

12,00

14,00

16,00

18,00

20,00

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 31

BTV

NOVA TVNOVA  INCR A SED 
IT S  OVER A LL  
LEAD DURING 
CENT R A L  PT  
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bTV has competitive 
audience on a few occasions
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Rtg (19:00-22:30)

Source: GARB, A18-49
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PT  NEWS IN  MAR’21  WHEN PARLIAMENT  ELECT IONS 
WAS A  KEY  TOPIC  D ID  NOT  BRING AN AUDIENCE  AS  H IGH 

AS MAR’20 WHEN THE  1 ST LOCKDOWN HAPPENED

Rating, A18-49
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1% H IGHER  GR Ps  IN  21Y T D T HA NKS TO  MA RCH GROW T H
T HE SEA SONA L IT Y  R EMA INED S IMILA R YoY

PHARMA COMPANIES  DOMINATED TOP  10  ADVERT ISERS

jan feb mar apr may jun jul aug sep oct nov dec

SEASONALITY

2020 21TD

6 948

7 543

8 326

8 622

9 852

10 063

10 111

10 500

11 045

11 663

12 550

12 885

13 383

15 267

16 118
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18 735

18 859

20 167

27 041

HENKEL

L'OREAL

NESTLE BLG

WINBET

SANOFI

KAUFLAND

FORTEX

GSK

FICOSOTA SYNTEZ

SANDOZ

BROBET LIMITED

ALLEGRO GROUP

RECKITT BENCKISER

LIDL

NATUR PRODUCT

PROCTER & GAMBLE

STADA

BILLA

FERRERO

NATURPHARMA

TOP ADVERTISERS

21TD

20TD

+1%

Source: GARB, A18-49
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MA JOR  T V  GROUPS SHOW ED H IGHER  INVENTORY  IN  MA R ’21  
BT V  SUSTA INED FULL  CAPACIT Y,  WHILE  NOVA  ST ILL  HAS  SOME 

F R EE  SPACE  IN  A D  BR EA KS 

Source: GARB, based on 12 min/hour ad time. PT (19:00-24:00)
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THANK YOU!

For more details, please contact us at:
svetlana.tacheva@publicisgroupe.com
damyan.kolarov@publicisgroupe.com
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