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INTRODUCTION

The non-profit organisation ASBL Bataille de Waterloo 1815 is an association that brings 
together all of the local, provincial and regional players. For more than twenty years 
it has been helping to organise events to commemorate the famous Battle. Thanks to its 
international impact and world-wide reputation, the so-called Battle of “Waterloo” has 
made a major contribution to the economic growth of the region, with many businesses 
choosing to locate themselves near to the famous Battlefield.

For more than 199 years tourists from every corner of the world have come to stand 
on this war-torn soil in order to honour soldiers fallen in combat, and thus to 
commemorate the end of twenty interminable years of wars in Europe.

With these commemorative events the ASBL Bataille de Waterloo 1815 establishes this 
Bicentenary as a unique event in the world, both in terms of its historical authenticity 
and in the quality of the welcome and the performances awaiting the public. 

The ASBL is hoping to leave a lasting impression on the collective memory through the 
Bicentenary of the Battle of Waterloo, and to send out a message of peace and democracy 
across the world.

“Nothing except a battle lost can be half as melancholy as a battle won.” 
June 1815 - Arthur Wellesley, 1st Duke of Wellington
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THE HISTORICAL CONTEXT OF THE BATTLE

Following the failure of his Russian Campaign, Napoleon is forced to abdicate and goes 
into exile on the island of Elba in 1814. Europe believes that it has seen the end of the 
Corsican Eagle, but it underestimates Bonaparte’s pride. On 1 March 1815 he lands near 
Golfe-Juan and embarks on a frantic journey to regain power.   

This is the start of the Hundred Days Campaign, which will end at Waterloo with the 
final defeat of the Emperor in the face of the allied armies under Wellington’s command. 
The Irishman against the Corsican. Two totally different characters… and although 
neither of them knows it yet, this will be the ultimate battle and the beginning of the 
legend.   

Over and above this legendary duel the violence of the fighting was to leave a lasting 
impression.
The Battlefield very soon became a place of remembrance and pilgrimage for men of 
all of the nations that had torn each other apart on this little corner of ground in 
Walloon Brabant.   

It became such an important destination that this is where the tour operators saw their 
beginnings, bringing visitors to the site by carriage from London, Ostend, Ghent and 
Brussels. The site has also been a source of inspiration for some of the greatest romantic 
authors, including Victor Hugo, Sir Walter Scott, Lord Byron, Alexandre Dumas, Balzac, 
Stendhal...
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THE CRADLE OF MODERN EUROPE

The Battle of Waterloo is, without doubt, universally considered to be one of the 
most important battles of modern times. Napoleon, Wellington, Blücher, Grouchy, 
Cambronne… The names of the protagonists are engraved on our memories. 

And, what is more, the past to which it refers is part of the collective conscience of all 
those who participated, from whichever corner of Europe they came. Some 300,000 men 
waged a fratricidal battle in which many Belgians fought in both camps. 

A symbol of the division of the old Europe, the Battle of Waterloo is therefore also the 
cradle of modern Europe and one of the keys to the very existence of Belgium. It was in 
honour of this collective memory that the ASBL Bataille de Waterloo 1815 was created 
more than 25 years ago. It is made up of people who are passionate about the history of 
the First Empire. The Board of Directors brings together emblematic figures from the 
region: men and women from across the political spectrum and from all walks of life, 
along with representatives of the Walloon Region, the Province of Walloon Brabant 
and the four communes concerned (Braine-l’Alleud, Genappe, Lasne and Waterloo). 

The Battlefield of Waterloo covers an area of just over 2,500 hectares of ‘fields, hills and 
valleys’, to quote Victor Hugo. Protected by a unique conservation law, the site receives 
tens of thousands of visitors every year. From 17 to 21 June 2015, the spectacular nature 
of the Bicentenary events will attract some 100,000 more, hailing from Belgium, Europe 
and every corner of the world (New-Zealand, Australia, the USA …).   

A major tourist attraction and historical and cultural centre in Wallonia, the site is 
undergoing substantial upgrading work. A new 6,000m2 “Memorial” at the foot of the 
Lion’s Mound will house a state-of-the-art scenography, accessed by a ramp featuring 
24 decorative steel steles engraved with the names of the regiments that fought against 
each other on 18 June 1815. The famous Panorama of the Battle of Waterloo, a forerunner 
of the cinema and listed on the UNESCO safeguard list, has also been restored. 
This monumental work recreates scenes from the Battle on a canvas that is 110 metres 
long and 12 metres high.
The Hougoumont Farm, a symbol of the fierce, violent nature of the fighting, will also 
be completely restored.  
Finally, both the provincial museum of Napoleon’s last headquarters and the Wellington 
Museum will undergo substantial renovation work with new displays for the collections.
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THE PROGRAMME OF COMMEMORATIVE EVENTS

To reflect the historical events being played out on their very own stage, the four 
communes across which the Battlefield extends are planning a panoply of events in 2015: 
concerts, plays, street performances…
An international symposium of historians will be examining the origins of this memorable 
battle and its consequences for the future of Europe.
An exhibition entitled “Wellington - Napoleon: Intertwined Destinies” will retrace the 
civilian life of the two main protagonists. The exceptional exhibits, which date from the 
period and come from various prestigious international sources, will give visitors an 
insight into the strategies of these two great, if controversial, men.

2 major Battle re-enactments, 5 days of commemorations 
During these five days in June 2015, you will be able to re-live the Battle as if you had really 
been there, discovering the historical context and the daily life of the people involved, 
whether famous or anonymous. There is no doubt that the high points of this Bicentenary 
will be the two major re-enactment shows on Friday 19 and Saturday 20 June, which are 
sure to stay in the memories of the very numerous people who are expected to attend. 

	 	 Wednesday 17 June 2015: inauguration of the Hougoumont Farm

	 	 From Thursday 18 to Saturday 20 June 2015 - the bivouacs
		  Just imagine! It is 18 June 2015 and you are engulfed in the daily life of the regiments  
		  as they wait to go into battle (target practice, looking after the weapons, mealtimes,  
		  the changing of the watch, the care of the wounded and the training of young recruits).  

	 	 Thursday 18 June 2015, from 21:00 - sound and light show
		  The Battlefield will be lit up by 1,000 lights in memory of the many soldiers who fought on it. 

	 	 Friday 19 June 2015, from 20:00
		  1st re-enactment of the Battle of Waterloo, “The attack of the French army”
		  The French army, more than seventy thousand strong and with arms at the ready, 
		  sets off to attack the hill where the British troops are positioned, with enthusiastic  
		  cries of “Long live the Emperor” ringing out. They are met at the top by the Belgo- 
		  Dutch army that is keeping the British army, lying in ambush behind the ridge, out 
		  of sight. Hard fighting follows until the British troops emerge and fire at close  
		  range on the Imperial Guard. At the same time heavy fighting is raging at the top of 
		  Mont-Saint-Jean. The outcome of the battle is uncertain… 

	 	 Saturday 20 June 2015, from 20:00
		  2nd re-enactment of the Battle of Waterloo, “The Allied counterattack” 
		  The battle is concentrated around the Hougoumont Farm, a fortified farm that  
		  has been strengthened by the British as they fear a French attack. The fighting 
		  starts under the loud roar of artillery fire and results in a blood bath. Thousands  
		  lie dead and wounded. Under fire from the British, the Guard attempts a final 
		  attack, which ends in a failure. The Guard “dies, but will never surrender”. Napoleon 
		  flees to Paris, leaving the victors, Wellington and Blücher, to celebrate their  
		  victory together at the Belle Alliance Farm. 

	 	 Sunday 21 June 2015, morning:
		  processions and festivities in Waterloo and Braine-l’Alleud 
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THE RE-ENACTORS

From the Napoleonic Wars to the Wars of Secession, American Independence or medieval 
battles, historical re-enactments are becoming increasingly popular throughout the 
world.  

Thousands of enthusiasts around the planet re-live historical events with fervour. 
These are enthusiasts who think nothing of travelling thousands of kilometres to 
participate in re-enactments. Essentially passionate about history, they take great pride 
in recreating the civilian and military life of bygone times.   

In September 2013, the commemorations of the Bicentenary of the Battle of Borodino 
(during the Russian Campaign) brought together 3,000 re-enactors from across Europe, 
and also from Canada and the USA, all of whom were passionate about the Napoleonic era.

ENEMIES FACE TO FACE

Astonishingly, the Battle of Waterloo united enemies with profoundly different 
characters… with their dreams of glory and grandeur, their personal hatreds and 
spirit of revenge. Whether you consider 18 June 1815 as a victory or a defeat, the keys to 
the Battle can be found in the personalities of the main actors present.

NAPOLEON
Name: Napoleone Buonaparte.
Nickname: Captain Canon, the Victor of Marengo, Boney, the Little Corporal, 
Father Violet…
Born: 15 August 1769, in Ajaccio, Corsica.
Died: 5 May 1821 on Saint Helena.

Rank: General, Emperor, King of Italy...
Decoration(s): Legion of Honour...

An enlightened visionary for some, a tyrant for others: Bonaparte leaves no one indifferent. 
From 1793 to 1814, he went from success to success, subjecting Europe to his will. On this day in 
June 1815, he knows his freedom and his life’s work are at stake. Confident in his military genius 
despite crushing fatigue and a painful case of haemorrhoids, he has already planned the menu for 
his victory banquet.

THE DUKE OF WELLINGTON 
Name: Arthur Wellesley.
Nickname: The Iron Duke, The Long-Nosed Bugger that Licks the French.
Born: 1 May 1769, in Dublin or Dangan Castle (County Meath in Ireland).
Died: 14 September 1852, Walmer (Kent, England).
Rank: Field Marshal. 

Decorations and titles: Field Marshal His Grace the Duke of Wellington, KG, GCB, PC. 
Prince of Waterloo, Duke of Victoria, Duke of Ciudad Rodrigo, Marquess Douro, Count 
of Vimiera...

Arthur Wellesley joined the British army as an ensign in 1786 and soon proved his military prowess 
in India. From 1808 to 1814, he successfully fought French troops in Portugal. Authoritarian and 
a stickler for discipline, Wellington has the advantage of the terrain. On his day in June 1815, he 
is awaiting his old enemy with confidence.
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FIELD MARSHAL BLÜCHER 
Name: Gebhard Leberecht von Blücher, Fürst von Wahlstatt.
Nickname: Papa Blücher or Marschall Vorwärts (“Marshal Forwards”).
Born: 16 December 1742, in Rostock in Mecklenburg.
Died: 12 September 1819 at Krieblowitz (Silesia).
Rank: Field Marshal.

Decoration(s): the Prussian Red Eagle, the Order of Merit, the Iron Cross and various 
other Prussian, Russian and British medals.

Blücher began his military career at the age of 15 as a Swedish Hussar before joining the Prussian 
army, which he left after a disagreement with King Frederick the Great. He joined back up again in 
1786. Indefatigable in spite of his 72 years, he is very popular among his men. He is impatient to pay 
Napoleon back for the humiliation he suffered in the Prussian campaign in 1806.  

PRINCE WILLIAM OF ORANGE
Name: Willem Frederik van Orange-Nassau.
Born: 6 December 1792, in The Hague.
Died: 17 March 1849 in Tilburg.
Rank: Infantry General. 
Decoration(s) and titles: Crown Prince, Later to become William II (from 1840 to 1849).

Despite his youth, the young prince has served under Wellington’s orders in Spain. Very popular 
among his troops, Willem Frederik does not speak Dutch well. He is courageous, but his 
impetuousness leads him to make tactical errors. Willem Frederik intends to save the throne of 
his fledgling state, created to curtail French ambitions in the rest of Europe.

SIX WITNESSES TO REVEAL THE HUMAN ASPECTS OF HISTORY 

However strategists alone do not create great events. The organisers also wanted to pay 
homage to the anonymous people from all over Europe who wrote history with their 
blood, sweat and tears. The personal stories of the six characters created especially for 
the occasion will give you a more human perspective that also captures the full extent 
of the tragedy.

ALISTAIR CAVENDISH (ensign)
Nickname: “Ali”.  
Born: 15 December 1790, in Dunfermline (Scotland).
Unit and superior officer: Major General Sir William Ponsonby, Commander 
of the Union Brigade, to which the Royal Scots Greys are affiliated.

Alistair developed his love of horses on the family farm where he grew up. In 1809, he joined the 
Royal Scots Greys, a Scottish cavalry regiment incorporated into the British Army. The Royal 
Scots Greys got their name because all their horses were grey. The regiment had never served in 
the Napoleonic Wards until the Battle of Waterloo. Ali is impatient for a chance to prove his 
valour …

PIERRE LANTELME (sergeant)
Nickname: “Chasse-cousin” (Napoleonic army slang for bad wine), a nickname 
he got for his pugnacious temperament when he has had a few too many.
Born: 30 May 1771, in Lyon (France).
Decoration(s): Pistol of Honour (predecessor of the Legion of Honour), 
Legion of Honour. Unit and superior officer: 2nd Battalion of the 2nd 

Grenadier Infantry Regiment, under the command of General Charles-Joseph Christiani.
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A member of the Old Guard, Pierre Lantelme followed the Emperor to the island of Elba. Like all 
of Napoleon’s “Grognards”, Pierre is a seasoned fighter. He is also a Bonapartist in heart and soul, 
ready to die for the Emperor, as was his brother who was lost at the Battle of Berezina. He knows 
that the battle will decide the destiny of France and his greatest hero. 

MARIE DESPRECHIN (farmer)
Born: 8 March 1778, in Braine-L’Alleud (Belgium).

Marie runs both a farm and a local bar. She watches the columns of soldiers heading 
for the front and the wounded coming back the other way. All the soldiers are 
desperate for a drink and their money is burning a hole in their pockets. She needs 

the money to make up for all the damage caused to her crops. She has already lost three young 
children and is worried about her boys who are fascinated by the soldiers. 

CATHERINE DAUMAS (canteen worker)
Nickname: Poupoule.
Born: 9 August 1783, in Colmar (France).
Decoration(s): Legion of Honour. 
Unit and superior officer: attached to the Old Guard.

As a young Alsatian peasant, Catherine was seduced by Grenadier Augustin Thérasse and followed 
him on his campaigns. When Napoleon is exiled to Elba, she becomes an army prostitute near Lille 
for a while. She joined the army at the beginning of Napoleon’s Hundred Days. Her tent, no less 
than a mobile cabaret, is where soldiers come to relax with a drink. Catherine knows the value 
of money, but that makes her no less of a dyed-in-the-wool Bonapartist, capable of altruism and 
heroism.

DETLEF LAUFER (drum major)
Nickname: Lauf’.
Born: 12 September 1798, in Königsberg (Eastern Prussia).
Unit and superior officer: 4th Corps of the Prussian Army, under the orders 
of General von Bülow, commanded by Field Marshall Gebhard Leberecht von 
Blücher.

The illegitimate son of a Prussian officer, Detlef was 14 when he joined up as a drum major in the 
Prussian army. With two other drum majors, he beats out the rhythm that his company marches 
to and uses his drum to convey orders over the din of the battle. A nationalist and a patriot, he is 
impatient to avenge Prussia’s defeat in 1806. For him, Waterloo is just a stage on the journey. Paris 
is where he wants to be.

WILLEM BRANDSMA (1ST medical officer in the dutch army)
Born: 23 March 1765, in Groningen (Netherlands).
Unit and superior officer: Inspector General Sebald Justinus Brugmans.

Willem Brandsma is a surgeon and professor at the University of Leiden. In the midst 
of the chaos, he and his ambulance team work like furies to try and save anyone they 

can, irrespective of which side they are fighting on. Horrified by the carnage, he feels powerless to 
help the wounded who are still screaming in the night that follows the Battle, a night haunted 
by plunderers and thieves robbing the corpses. 
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STAGGERING FIGURES

If the geopolitical and historical repercussions of the Battle of Waterloo are 
overwhelming, the organisation of its Bicentenary also produces figures that make your 
head spin: 5,000 re-enactors in period uniforms, 300 horses, 100 canons…
 
Let’s examine the details behind the organisation of the biggest re-enactment of the 
First Empire period ever undertaken: 

Massive logistical and civilian coordination: Contacting the owners of the sites 
concerned, sites which then had to be developed and planted with crops similar to 
those which would have been trodden by the troops, sending out invitations and 
information in four languages to the 350 participating groups and the merchants of 
the two Empire Markets, drawing up the orders and quotations for supplies, managing 
the installation and movement of materials, setting up safety meetings with the services 
involved, forming a team of 350 volunteers with a range of skills, creating multilingual 
shows.

On the technical side it was necessary to address such issues as providing trenches for 
the explosives and for the battle sound systems, welcoming the various media, setting up 
a VIP Village for 8,000 people, ensuring the welcome and safety of international figures 
during the commemoration, creating a monument to symbolise the Bicentenary, planning 
briefings and debriefings with the technical services from the communes involved, etc. 

Enormous orders: 2,500 kilos of gunpowder, 100 bales of straw and hay each weighing 
300 kilos to be transported, 12 water tanks containing 1,000 litres for the 300 horses, 
6 containers for the estimated 1,500 refuse bags, 200 portable toilet cubicles and 1,000 
rolls of toilet paper to put in them, a hundred equipped showers, 5,000 metres of land 
to be marked out, 100 steres of firewood to be shared out, 24 fire extinguishers and 
8 generators to have checked, 10 fridges and 2 freezers, 3,000 metres of rope and 3 kilos of 
paint for marking out the camps, 200 tables and 100 benches along with 50 kegs from the 
brewer, 200 kilos of turf for hiding the explosives, 400 fluorescent safety jackets with 
individual name badges …

An infrastructure that poses the ultimate challenges of coordination: 2,500 safety 
barriers, 10 pavilion marquees and 10 smaller canopy tents, 2  period tents measuring 
20m2 for the Emperor and the Duke of Wellington, 8 drink outlets, stands with 15,000 
places, 10 locations offering electronic ticketing facilities, 500 signposts for the public, 
the setting up of a kitchen to provide 8,000 VIPs and several hundred volunteers and 
teams with meals in-situ, a communication network for 40 radios plus the setting up of 
a satellite antenna, 200 publicity banners to be put up around the site, parking space for 
several thousands of cars, parking space for lorries and horseboxes…

300 horses mean the need for 30 grooms, a vet 24h/24h, a blacksmith, the provision of 
12,000 litres of water per day, 300 boxes and hitching posts, 2,000 metres of rope and three 
tons of hay. 

For the entire event, the security forces will comprise some 50 police, a team of 30 first-
aiders, 5 ambulances, 2 fire tenders and 12 firemen, 50 marshals, 20 student stewards, 
25 professional security guards, 350 volunteers.
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WATERLOO 2015, THE (COMMUNICATION) CAMPAIGN

The Bicentenary of the Battle of Waterloo will be a major popular event for the general 
public. VO Communication has developed a huge national and international publicity 
campaign. The www.waterloo2015.org four-language website brings together all of the 
information on this 200th anniversary. 

La Libre Belgique, La Dernière Heure, Paris Match and le Courrier International will 
be promoting the Bicentenary and will have editorial content (press and online) for 
their respective readers. Finally a major targeted mailing campaign will be launched via 
Sherpa. In addition, further partnerships will be established with various media (press 
and audio-visual) from the north of the country.

The event is the basis of a partnership with the various RTBF media, who will not only be 
promoting the commemorative events, but will also be producing and broadcasting many 
programmes and reports.

As we go through the year leading up to the celebrations you can follow events closely 
on Facebook through the eyes of six, specially created characters, who witnessed 
or participated in the Battle and who recount their experiences. This is an innovative 
concept that enables everyone to understand and to identify with all the players in the 
Battle. Whether they are military or civilian, you will find out all about their way of life, 
their fears, what motivated them, their personal stories and their destinies… the story of 
History with a capital H, as experienced by the masses that lived through it.

There will also be regular fun, informative clips posted on YouTube throughout the 
year - guaranteed to delight enthusiasts and the simply curious alike!  

In Belgium the campaign will be targeted particularly at families with children and 
at anyone who loves history, culture and spectacular events. Elsewhere in Europe, and 
also in the USA, Australia… it will be targeted more particularly at groups of historical 
re-enactment enthusiasts, who will receive a promotional kit.  

©
 p

h
il

 t
h

a
m

as
o

n
 

©
 p

h
il

 t
h

a
m

as
o

n
 

©
 p

h
il

 t
h

a
m

as
o

n
 

- 11 -



PRACTICAL INFO  
Prices

BIVOUACS  
Find yourself at the heart of a military camp
on the eve of the Battle.

	 	 Bivouacs
		  Entrance to each of the 3 bivouacs
		  Valid for 1 day
		  Entrance from 6.75 €   
		  Free for children under 7 years
		  (2 children under 7 years per adult)

	 	 Museum Pass
		  Entrance valid from 17 to 21 June 2015 inclusive to each of the 3 museums
		  (the Lion’s Mound Hamlet, the Wellington Museum and Napoleon’s HQ)
		  Open from 10:00 to 18:00
		  Entrance from 17.75 €
		  Free for children under 7 years

RE-ENACTMENTS
An unforgettable journey through time in a friendly atmosphere, to be enjoyed by the 
whole family. 

	 	 Re-enactment of the Battle - “The attack of the French army” - 19 June 2015 - 20:00
		  Standing place from 15.75 €
		  Free entrance for children under 7 years (see conditions)
		  Seated place from 38 €

	 	 Re-enactment of the Battle - “The Allied counterattack” - 20 June 2015 - 20:00
		  Standing place from 15.75 €
		  Free entrance for children under 7 years (see conditions)
		  Seated place from 38 €

	 	 Espace 1815
		  1 parking space per 2 tickets 
		  Reception and cloakroom
		  Access to Village 1815 
		  Communal meeting area
		  Cocktail dinner and drinks
		  Places: 173 €
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THE ORGANISERS 

The ASBL Bataille de Waterloo 1815
Created more than twenty-five years ago in order to prepare the commemorative 
events for the 175th anniversary of the Battle, the ASBL Bataille de Waterloo 
1815 is responsible for organising the events and promoting the site where 
the fighting took place. It also organises the Bicentenary celebrations and is 
responsible for bringing all of the ideas together so that they can be approved 
and coordinated.

An international steering committee made up of the Cabinet of the Minister of 
Foreign Affairs, the ambassadors of the nations concerned, the ASBL Bataille de 
Waterloo 1815 and one representative of the Walloon Region, has been set up in 
order to meet the international requirements of the event.  

VO Communication 
Founded ten years ago by Michel Culot and Patrick Parmentier, VO Group is a 
key player in the communication and event sector in Belgium. VO Group brings 
together four specialist subsidiaries: VO Communication (the Communication & 
Event Alchemist, specialising in the organisation of public and corporate events), 
Voice Agency (conversation marketing on the Internet, in the press and on 
social media), VO Europe (communication services for the European institutions) 
and Droh!me Invest (the company responsible for the creation of a new concept 
with the “Droh!me” recreational and progressive park). 

VO Group is driven by an over-riding commitment to making sure that everything 
that they do has a meaning. Whether moral, social or environmental… quite 
simply a respect for human values. 

VO Communication is the executive producer for the organisation and 
communication of the programme of commemorative events for the Bicentenary 
of the Battle of Waterloo in 2015. Thanks to the quality and precision of its 
preparatory work, its expertise in organising large scale public and corporate 
events (in Belgium as well as abroad), VO Communication received unanimous 
support from the Board of Directors at ASBL Bataille de Waterloo 1815.

Verhulst Events and Partners
VO Communication has chosen to work in partnership with Verhulst Events 
and Partners, who will be responsible for the marketing, sponsoring and 
merchandising for the Bicentenary of the Battle of Waterloo in 2015.

Verhulst Events and Partners has more than 60 years of experience in the 
marketing of events, both in Belgium and abroad. Events that range from the 
very biggest to the most intimate: cultural occasions, shows, concerts and 
sporting events.   
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Voice Agency

Karel Goethals - Julien Brasseur - Elisa Roux
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www.waterloo2015.org/en/press

ASBL BATAILLE DE WATERLOO 1815 
Étienne Claude - Managing Director 

+32 2 385 30 02 - e.claude@waterloo-1815.eu
www.waterloo2015.org

EXECUTIVE DIRECTOR
VO Communication
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+32 2 290 31 53 - mcantaert@vo-communication.com
www.vo-event.be
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