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With the start of the new TV 
season Nova TV & bTV won new 
audiences in all time slots, and 
mostly in PT: Nova grew by 8pp, 
while bTV by 5pp

Source: GARB, A18-49
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In addition to the new TV 
season, some other events also 
have contributed to the higher
ratings: Queen‘s Death, 
Independence Day, Pre-election
discussions
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Weekdays @ 8pm

BG Series

Weekdays @ 9pm

Realities Realities

Sundays @ 8pm

Source: GARB, A18-49
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River at my

heart
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Bulgaria

Average Rating% for September

Live Time shifted

D E S A F I O  B E C A M E  
T H E  V I E W E R S ’  
FAVO U R I T E  
P R O G R A M

bTV won the Sunday PT battle 
thanks to “The Voice of Bulgaria”

The viewers prefer to watch the 
PT programs in real time, than 
time shifted
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SL IGHT  INCREASE IN  DEL IVERED AUDIENCE  IN  22Y TD

S u m m e r  ’ 2 2  r e g i s te r e d  s i m i l a r  d a t a  to  S u m m e r  ’ 21

H e n ke l  e n te r e d  TO P  2 0

jan feb mar apr may jun jul aug sep oct nov dec

SEASONALITY

2021 2022

-5% 0% 1% 1% -2% 
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Source: GARB, A18-49
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STUDIO MODERNA

HENKEL

TECHNOPOLIS

BROBET LIMITED

SKYSHOP BULGARIA

RECKITT BENCKISER

FERRERO

SANDOZ

BILLA

ALLEGRO GROUP

FICOSOTA SYNTEZ

COCA COLA Co.

CARLSBERG

FORTEX

KAUFLAND

P&G

LIDL BULGARIA

NATUR PRODUCT

NATURPHARMA

STADA BULGARIA*

TOP ADVERTISERS

22 YTD

21 YTD

*SANOFI included
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BMG & NBG KEEP  H IGHER INVENTORY  THAN 21Y TD
O NLY  T SH  MA NAGED TO  DEC R EA SE  P T  F UL L F IL MENT

Source: GARB, based on 12 min/hour ad time. PT (19:00-24:00)
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THANK YOU!

For more details, please contact us at:
filipa.traikova@publicisgroupe.com

damyan.kolarov@publicisgroupe.com
svetlana.tacheva@publicisgroupe.com
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