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GROUPE FOCUSED ON PT PROGRAMS
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Average Rating% for September

Live m®mTime shifted

BG Series Realities Realities
DESAFIO BECAME
, Weekdays @ 8pm Weekdays @ 9pm Sundays @ 8pm
THE VIEWERS
FAVOURITE e )
PROGRAM 0,2 D2 ’
0,2 0,1

bTV won the Sunday PT battle
thanks to “The Voice of Bulgaria”
The viewers prefer to watch the
PT programs in real tlme’ than Riverat my I'll be fine Desafio The Farm The Stars in The Voice of
time shifted heart Us Bulgaria
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SLIGHT INCREASE IN DELIVERED AUDIENCE IN 22YTD

Summer '22 registered similar data to Summer '21
Henkel entered TOP 20

TOP ADVERTISERS

STADA BULGARIA | 70 530
TOTAL TRP30 SEASONALITY NATURPHARVA - Y C0 365
——2021 =——2022 NATUR PRODUCT s 5., 577
mYTD =Rest LIDL BULGARIA ™ 51009
D
KAUFLAND s 557
FORTEX 37 50
caRLsBERG N 36 559
COCA COLA Co. - I 3 910
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ALLEGRO GROUP ...
BILLA | e
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BMG & NBG KEEP HIGHER INVENTORY THAN 21YTD

ONLY TSH MANAGED TO DECREASE PT FULLFILMENT
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THANK YOU!

For more details, please contact us at:
filipa.traikova@publicisgroupe.com
damyan.kolarov@publicisgroupe.com
svetlana.tacheva@publicisgroupe.com
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