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Media Markt, a house of
brands & innovations




A deliberate strategy
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A deliberate strategy




4 house brands
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Why enter the IT-market?
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Consumer Decision Tree

| want to
work from
home

I want a
specific brand

| want a
notebook

| want a cheap
notebook

Price
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Screensize and purpose are the most essential segmentations
A
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Category segmentation

Screensize and purpose are the most critical segmentations

Source: Imtron GmbH - 2014



What is PEAQ IT?
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Why Lenovo?
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What's in for the future?







