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T HE  AUDIENCE  
T R END 
REMAINED THE  
SA ME IN  2022 
KEEP ING  
H IGHER  
V IEWERSHIP  
LEVELS  VS  2021

1
GARB, 18-49

Live TV

+4%
22vs21 YTD evol.

+8%
22vs20 YTD evol.
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FOX

BTV ACTION

DIEMA FAMILY

BTV COMEDY

BTV CINEMA

DIEMA

KINO NOVA

BNT 1

BTV

NOVA TV

NBG INCR EA SED 
PT  SHA R E BY  2  
PP.  BMG KEPT  
STA BLE  LEVELS  

3

On channel basis both Nova 
and bTV increased slightly 
during the PT. 

Kino Nova remained the top 
niche channel followed by 
Diema.

Source: GARB, A18-49
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BTV competed successfully 
in the weekends.
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Source: GARB, A18-49
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WEEKEND PT HOURS ARE AMONG THE MOST COMPETIT IVE  
SLOTS ON T V

I n  Februar y,  bT V  &  Nova  w in  equa l  number  o f  ba t t les  
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DOUBLE  D IG IT S  INCR ESE  OF  DEL IVER ED AUDIENCE  FOR  2 ND MO NT H
PHARMA ADVERT ISERS PREDOMINATED IN  TOP  20

jan feb mar apr may jun jul aug sep oct nov dec

SEASONALITY

2021 2022

5 551

5 565

5 793

6 075

6 750

7 215

7 238

7 538

7 970

8 719

8 807

8 823

8 905

9 072

9 609

11 242

11 483

19 100

19 830

24 897

A&D PHARMA

WINBET

HENKEL

AFLOPHARM

GSK

ALLEGRO GROUP

VITASLIM

BILLA

SANDOZ

FICOSOTA SYNTEZ

LIDL

UNICOMS

P&G

RECKITT B.

FERRERO

FORTEX

KAUFLAND

NATURPHARMA

NATUR PRODUCT

STADA

TOP ADVERTISERS

2022

2021

+11,2%

Source: GARB, A18-49

% monthly evol. 22vs21

+12% +11%
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NOVA  & BT V  INCR EA SED INVENTORY  F ULF ILMENT  IN  FEB ’22
T SH DECR EA SED COMPA R ED TO  FEB ’22

Source: GARB, based on 12 min/hour ad time. PT (19:00-24:00)
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THANK YOU!

For more details, please contact us at:
filipa.traikova@publicisgroupe.com

damyan.kolarov@publicisgroupe.com
svetlana.tacheva@publicisgroupe.com
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