DR. MARTENS X STUSSY

Dr. Martens and Stiissy are collaborating once again on three new styles for the AW16 season. An icon of independent style
for decades, the 1460 8 Eye boot has been subverted for Stiissy in premium materials - pebble grain textured leather uppers
and a luxe cheetah print hair on panel. In addition to the 8 Eye boot, which will be released in both cherry red and black
colorways, the Ramsey Creeper will be available in black and feature a cheetah hair on toe. As always, the upper and sole
are welt and spot sewn together, heat-sealed and finished with a dual-branded sock liner and the traditional Dr. Martens
woven heel loop.

The Dr. Martens and Stiissy AW16 series will be available online and in stores September 9.

_ABOUT DR. MARTENS

The Dr. Martens air-cushioned sole, designed by German inventor, Dr. Klaus Maertens, was engineered to provide support and
comfort to an old injury. The first pair of Dr. Martens boot, which was then manufactured by R Griggs and Co, British boot
makers, featuring its trademark yellow stitch, grooved sole and heel-loop. Originally created for workers, worn by postmen
and policemen; comfortable, durable and lighter in weight than its competitors of the time.

Throughout its history Dr. Martens has been adopted by characters of a rebellious nature, subcultures, musicians and
Artists. All standing out from the crowd in a unique way, their journey of self-expression accompanied by a pair of Dr.
Martens. Celebrating these free-thinking individuals — from first time wearers to those who have always been with the
brand. These are the authentic characters that stand for something.

# STANDFORSOMETHING




DR. MARTENS X STUSSY

_ABOUT STOSSY

In the late '80s and early '90s, a brand was born from the Southern California surf scene and swept through the clothing
landscape to redefine the look and ideology of casual-wear. That brand was Stiissy, a label that grew organically from youth
movements and inadvertently revolutionized the clothing business.

Shawn Stiissy was a surfer who used to shape his own boards for friends and locals in Laguna Beach, California. Stiissy
began screening t-shirts and shorts to sell along with the surfboards as a form of promotion; his surname written in a
graffiti-influenced hand style was to become the company logo. Stiissy inadvertently fell into the clothing business through
his deep-rooted love of surfing, and in a few short years, people were talking within the small, insular world of surf and
skateboarding in the late ‘80s. Shawn set up small showrooms in New York and California and hit the road, showing his
designs to stores he respected.

The brand grew during a time when epochal shifts that now frame contemporary popular culture were taking place. In the
music scene the late '70s gave us punk, while the early '80s brought us a new DIY type of music called rap. Punk broke
creative and aesthetic barriers and taught us that anyone could have a band. Rap pushed social boundaries and explored
the ideas of remixing and sampling. These new ideas and territories created a new modern platform for fashion and

cultural expression. The designs and overall aesthetic touched on references from a range of underground subcultures that
resonated with Stiissy. This approach appealed to a worldwide network of creative youth who shared a common interest in
surf-culture, skating and music. Limited distribution fuelled the desire internationally, and those who wanted the gear found
it and felt a part of something bigger in the process.

With Stiissy’s success came the opportunity to travel and spread the Stiissy vibe. The clothing was inspired by an
international group of musicians, skaters, DJs and artists with similar tastes; trendsetters in New York, London, Tokyo and
other areas of the world were eager to get aboard this movement inspired by a network of like-minded individuals. This
group of friends later became the “International Stiissy Tribe” with chapters in New York, Tokyo, London, Berlin and Los
Angeles. With a strong network of tribe members wearing the brand in clubs and on the scene across the globe, the Stiissy
message spread organically. The brand was committed to producing relevant, good quality clothing at a reasonable price
available only at very select stores worldwide in limited quantities. This was an entirely new concept at the time, which has
since been used to varying degrees of success.

BRAND WEBSITE
For more details on Dr. Martens: WANW.DRMARTENS.COM
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