
 

CREDITS 
 
Agency: TBWA\Belgium 
 
Client:  
Delhaize: Aude Mayence, Isabel Broes, Nadine Kienen, Isabelle Deneys, Kristien Porrez 
 
Campaign Title: De Samenbrengers – Les Rassembleurs 
 
Creative Director: Frank Marinus 
 
Creative team: Stijn Klaver, Stefan Dias, Chiara De Decker, Julien Riviezzo 
 
Creatives : Alexandre Ameye, Geert Feytons, Albin Barry, Nadine Claes, Florence Gobert, Florence 
François 
 
Social Creative team: Sofie Gilliams, Anke Verhaegen 
 
Account team: Marieke Michils, Elien Limpens, Vanessa Sponar, Nathalie Thollebeek 
 
Strategy: Kristof Janssens, Helena Gheeraert 
 
Strategic media planner: Ellen Van Den Broeck, Jolien Van Heyste  
 
Photography : Kurt Stallaert, Studio Wauters 
 
Retouches : Annick Cohen, Marianne Gualtieri 
 
Traffic manager : Xandra Van der Mersch, Jana Malfroid 
 
DTP planning : Christine Lips 
 
DTP : Léa Leborgne, Annick Cohen, Marianne Gualtieri, Steven De Vliegher, Caroline Stiernet  
 
Digital Design : MAKE & Digital Craftsmen 
Project Management : Stijn Mertens, Juliette Defoux 
Online production : Koen Corneille, Benjamin Van Malderghem, Jennifer Van Regemeuter, Geert 
Broeders, Yannick Van Der Groten, Wannes Vermeulen, Jaimy Vanaken 
 
TV Producers MAKE:   
Mieke Vandewalle, Lore Desmet 
 
Production Company: 
Producer: Nele Carlier (Czar) 
Director: Marleen Jonkman  
DOP: Jeroen De Bruin 
 
Post-production: 
Postproduction company: MAKE 
Offline editor: Amber Hooijmans 
Online editor: Enzo Piccinato (MAKE) 
Colorgrading: Joost Van Kerckhove (MOXY) 



 

Post-producer: Geneviève Paindaveine (MAKE) 
Sound: Jan Pollet, Gwenn Nicolay (MAKE) 
 
Online video editing: 
Nabil El Hajjouti (MAKE), Jonathan Del Piero 
 
Online video Producer: 
Lieselot Ral (MAKE) 
 
Radio producer: 
Veerle Van Melkebeke (MAKE) 
 
Media Agency:  
MindShare  
 
Media Planners: 
Johan Putseys, Angelique Pistidda, Stephanie Van Geit 
 
 
 
 

 
  


