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OUTLINE

() Packaging design and marketing
with the end in mind

() EU Circular Economy Package,
between hope and fear

() The (plastic) packaging value chain;
stronger together
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More impactful
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CORPORATE RESPONSIBILITY & SUSTAINABILITY REPORT 2015 2016
O Sustainable

‘ Packagmg ,
LEIGHTWEIGHTING -22% of 25% by 2020
RECYCLABILITY 100% BOTTLES / CANS

DRIVING RECYCLING EPR/JOINT VENTURES
rPET / RENEWABLE 35,5% of 40% by 2020
INNOVATION a/o BIOBASED MATERIAL

Cm’f/ SUSTAINABILITY REPORT
EUROPEAN PARTNERS & PLAN DUE 09 I 2017
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AN AMBITIOUS EU CIRCULAR ECONOMY PACKAGE{
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(PLASTIC) PAQKAGING VALUE CHAIN: -
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