
TV REPORT
M AY  2 0 2 1

F O C U S E D  O N  S AT U R D AY  N I G H T S



Lockdown

19,5

19,0

21,5
20,8

17,9

16,5
15,6 15,5 16,0

17,1

19,4

21,1
20,4

19,5

19,3
18,5

16,8

 -

 5

 10

 15

 20

 25

 30

jan feb mar apr may jun jul aug sept oct nov dec

2020 2021

T V  V IEW R SHIP  
FOLLOWS T HE  
USUA L  
SEASONAL IT Y

The monthly figures are still 
lower than last year’s when 
Covid-19 increased TV
consumption a lot
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On a channel basis Nova 
sustained leadership but 
declined shares slightly.

Kino Nova regained top 
position among niche 
channels from bTV Comedy.

Source: GARB, A18-49

06:00-18:59 19:00-23:59 All day



0,00

2,00

4,00

6,00

8,00

10,00

12,00

14,00

16,00

18,00

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 31

BTV

NOVA TV

N OVA  S U S TA I N E D  
27 %  L E A D  I N  M AY  
I N  T H E  M O S T
WATC H E D  T I M E  
S LOT

bTV reached Nova’s figures 
in just a few occasions.
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Saturday night with Mitko Pavlov (21-22h) My Playlist (22-23h) bTV's film program (21-23h) Nova's film program (21-23h)

The average monthly 
audience of both Saturday 
night with Mitko Pavlov and 
My Playlist remains lower 
than the film programs of bTV
and Nova. However, they’re 
gradually growing popularity &
establishing stable audience.

2020 2021

Source: GARB, A18-49
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15% H IGHER  eq .T R P LEVELS  ON Y T D  BA SE
NAT UR PHA R MA  IS  A  SOL ID  LEA DER ,  L IDL  IS  BAC K  IN  TO P  5
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HENKEL

L'OREAL

COCA COLA

CARLSBERG

WINBET

GSK

FORTEX

SANDOZ

RECKITT BENCKISER

KAUFLAND

FICOSOTA SYNTEZ

BROBET LIMITED

ALLEGRO GROUP

NATUR PRODUCT

STADA (ex-Walmark)

LIDL

FERRERO

BILLA

P&G

NATURPHARMA

TOP ADVERTISERS

21TD

20TD+15%

Source: GARB, A18-49
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NBG KEEPS  MOR E F R EE INVENTORY  T HA N BMG 
WITH BOTH THE  MAIN  CHANNEL  & THE N ICHE  ONES

Hug e  d i f fe rence  w i th  2020 f i g u res  en t i re l y  de f ined  by  the  Loc kdown 

Source: GARB, based on 12 min/hour ad time. PT (19:00-24:00)

M
a

y 
 2

0
2

0
M

a
y 

 2
0

2
1

78

47

70

47 44

101

82
88

59 59



THANK YOU!

For more details, please contact us at:
svetlana.tacheva@publicisgroupe.com
damyan.kolarov@publicisgroupe.com

mailto:svetlana.tacheva@publicisgroupe.com
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