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NS TV REPORT

PUBLICIS NOVEMBER 2022
GROUPE FOCUSED ON FIFA WORLD CUP 2022



LIVE TV AUDIENCE
INCREASED AS
USUAL FOR THIS

PART OF THE
YEAR

PUBLICIS
GROUPE
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BNT WAS THE
BIGGEST WINNER
FROM FIFA WORLD

CUP GAINING BY
2pp AUDIENCE
SHARES ACROSS
ALL SLOTS
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Rtg (19:00-22:30)
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DELIVERED AUDIENCE IS QUITE SIMILAR TO 21YTD

TOP ADVERTISERS REMAINED THE SAME AS IN OCTOBER WITH SLIGHT
SHIFT IN ORDER

TOP ADVERTISERS
STADA BULGARIA* e 02 (5.
TOTAL TRP3O SEASONALITY NATURPHARVA [ 53 797
mYTD mRest 2021 2022 NATUR PRODUCT e — 3 572
Lo BuLGARA N 6 538

Pac ] 039

KAUFLAND BULGARIA == 54 751
FORTEX | 43507
FERRERO oo
COCA COLA Co. I /1 162

ALLEGRO GROUP 503
cARLsBERG [N ¢ /58
2 162 025 FIcosoTASYNTEZ .0 927
BILLA 20 0 =22 YTD
7
% monthly evol. 22vs21 sanpoz I 35670 =21 YTD
RECKITT BENCKISER .0 174
+12% +11% +1% 1% 5% 0% 1% 1% 2% -4% -3% BROBET LIMITED _2525256
jan feb mar apr may jun jul aug sep oct nov dec HENKEL
TECHNOPOLIS [— 28 553
2021 2022 skysHOP BULGARIA ... ' 853
csk .. 438

2 146 024

Source: GARB, A18-49 *SANOFI included



SOME FIFA MATCHES HAVE BEEN AIRED ON BOTH BNT & NBG CHANNELS

THEN BNT1 WAS VIEWERS’ TOP CHOICE

4 FIFA World Cup Qatar’22: Live audience (average Rtg. %)
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20.11: Opening Ceremony @ 4:40 PM 20.11: Qatar - Ecuador @ 6 PM 27.11: Spain - Germany @ 9 PM
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THE MAIN CHANNELS KEEP STRUGGLING WITH FULL
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THANK YOU!

For more details, please contact us at:
filipa.traikova@publicisgroupe.com
damyan.kolarov@publicisgroupe.com

denitsa,.petrova@publicisgroupe.com



mailto:filipa.traikova@publicisgroupe.com
mailto:damyan.kolarov@publicisgroupe.com
mailto:svetlana.tacheva@publicisgroupe.com

