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›
D

igital fund focus on data driven w
eb based

business m
odels

›
S
aaS

 / C
loud

›
N

etw
ork O

perator
/ 5

G
›

E
-com

m
erce

›
S
ocial M

edia / 
O

nline A
dvertising

›
Interactive 
E
ntertainm

ent / 
Video

G
am

es / 
E
sport

/ VR

›
S
m

art D
evices

/ 
Voice A

ssistant

›
Fintech/O

nline 
paym

ent
A
.I.

›
E
-H

ealth

2
These are internal guidelines, subject to changes at any tim

e and w
ithout any notice.

›
C
yber-security

S
oftw

are
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W
 D
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E
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R
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A
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H
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H
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A

L
 T

H
E

M
E

W
hat w

e do
›

D
igital services: w

e invest in w
eb based

com
panies w

hich 
provide interactive services pow

ered by exponential 
sources of data, collected and tagged, enabling prediction 
through intelligent algorithm

s

›
P
urity screen: Invest in com

panies w
ith a m

inim
um

 2
0
%

 
of purity ratio (revenue w

eb based) 

›
B

ottom
-up approach: P

ure stock picking w
ithout a m

acro 
view

 or benchm
ark constrained 

›
S
trict and consistent Investm

entP
rocess discipline 

leading to low
er volatility, low

er portfolio concentration

›
H

ighest convictions im
plem

ented via qualitative /com
pany 

factor/valuation filters

›
S
trong Investm

ent team
W

ith m
ore than 6

0
 years of 

experience com
bined  w

ith P
ictet

E
S
G

 team
, P

ictet
B

uyside team
s and a dedicated R

isk m
anager

›
A
dvisory B

oard of external experts providing guidance on 
industry developm

ents and long-term
 prospects

These are internal guidelines, subject to changes at any tim
e and w

ithout any notice.

W
hat w

e don’t do
›

W
e exclude:  

–
E
lectronic com

ponents com
panies

–
S
em

iconductors

–
Telecom

 equipm
ent m

anufacturers

–
Traditional hardw

are businesses

›
N

o M
S
C
I or sector indices replication

›
N

o sector, regional or style constraints

›
E
xclude any com

panies involved in offensive 
w

eapons and m
ilitary contracting

3
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A
njali B

astianpillai, 

S
enior C

lient 
P

ortfolio M
anager

S
ource: P

ictet A
sset M

anagem
ent

S
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ent M
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S
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S
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F

S
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M

anager

Them
atic E

quities Team
M
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A
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A
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astianpillai, 

R
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B
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G
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iollaz, P
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hing

M
arc-O

livier B
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C
hristoph B
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Xavier C
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A
lice de Lam
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Luciano D

iana, M
B

A
G

illian D
iesen, C

A
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M
oritz D

ullinger, C
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, C
A

IA
Yi D

u
S

tanislas E
ffront

S
tephen Freedm

an, P
hD

, C
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G
hislain G

authier, FR
M

John G
ladw

yn, C
FA

 

H
ayet H

am
m

ana
Lydia H

aueter, C
FA

A
lex H

ow
son, C

A
M

ikael Jafs
Yves K

ram
er

A
ndreas K

ringlen, C
FA

C
édric Lecam

p
C

harles Lepetitpas, C
FA

B
enjam

in Lerner

P
eter Lingen

M
anuel Losa

Jan A
ndreas M

aager, C
FA

G
abriel M

icheli, C
FA

M
arco M

inonne
A

lexandre M
outhon, C

FA
Francesco P

ighini
M

arien-B
aptiste P

ouyat
H

ans P
eter P

ortner, C
FA

 

P
eter R

aw
lence, C

FA
C

aroline R
eyl 

C
hristian R

oessing, C
FA

S
ylvie S

ejournet, S
FA

F
Tazio

S
torni, P

hD
G

ertjan van der G
eer, CEFA 

Louis Veilleux, C
FA

Ivo W
einoehrl, C

FA
S

andy W
olf, C

IIA
R

egular m
eetings and exchange of ideas w

ith: P
ictet A

M
 D

eveloped M
arkets, E

m
erging M

arkets and S
pecialists E

quities team
s as w

ell as E
S

G
 team

Them
atic Im

pact &
 S

ustainability 

S
andy W

olf –
Them

atic E
xclusions, E

S
G

, E
ngagem

ent, Im
pact

S
enior P

roduct O
fficer

S
teve Freedm

an, P
hD

 –
Them

atic S
ustainability R

esearch
S

ustainability &
 long term

Them
atic R

esearch –
E

S
G

 Lecturer N
YU

Im
pact, S

ustainability R
esearch &

 E
S
G

 operations

P
ictet A

M
 E

S
G

 O
perations

A
lexandra M

ahler –
E

S
G

 P
olicies

E
S

G
 S

pecialist

P
hilippe Le G

all –
E

ngagem
ent

S
enior E

ngagem
ent S

pecialist

A
rabella Turner –

E
ngagem

ent
E

S
G

 S
pecialist

E
ric B

orrem
ans

–
IIG

C
C

 m
em

ber
H

ead of E
S

G
 at P

ictet A
M

D
igital A

dvisory B
oard 

D
r. Torsten

G
. K

reindl
M

anaging P
artner of D

IVC
; B

oard of D
irector  at H

ays.

D
uncan C

lark
Founder &

 C
hairm

an of B
D

 A
dvisors (B

D
A

) 

A
ntoine B

londeau
C

o-Founder &
 C

hairm
an of S

entient

D
igital Investm

ent Team

P
ictet A

M
 R

isk M
anager D

avid B
arja

Vazquez, 
R

isk M
anager

C
harles Lepetitpas

Investm
ent M

anager
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1
.0

9
.2

0
2
1
, yearly update 

*P
ortfolio returns are gross of fees

A
bsolute P

&
L in U

S
D

 –
YTD

 2
0
2
1

Top contributors YTD
 2

0
2

1
 

1
.

A
lphabet

2
.

Facebook

3
.

S
alesforce

4
.

E
bay

5
.

Intuit

6
.

M
icrosoft

7
.

D
eutsche Telekom

B
ottom

 contributors YTD
 2

0
2

1

1
.

A
libaba

2
.

Vipshop

3
.

B
aidu

4
.

Tencent

5
.

Just E
at

6
.

Trip.com

7
.

Teladoc

N
etw

ork O
perator

O
nline A

dvertising

E
 com

m
erce

E
ntreprise S

aaS

Interactive E
ntertainm

ent

D
evice

Vertical S
aaS

N
orth A

m
erica

Japan

C
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E
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other

P
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D
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S
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M
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C
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C
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›
FE

D
 short term

s rates started to be raised in 2
0

1
6

 –
P

ictet
D

igital 
returned +

9
.2

%
 in 2

0
1

6

›
Tapering started  in 2

0
1

4
 and FE

D
 reduced its B

alance sheet betw
een 

beginning 2
0

1
8

 to sept 2
0

1
9

 –
P

ictet
D

igital returned respectively in 
2

0
1

7
 +

3
8

%
, in 2

0
1

8
 -6

%
, in 2

0
1

9
 +

2
6

.4
%

›
M

arket reactions has alw
ays created opportunity to add selectively on 

w
eaknesses 

Thanks to its rigorous investm
ent process, the P

ictet
D

igital Fund 
has lim

ited exposure to high m
ultiples &

 stretched valuations 
stocks

M
oreover, the fund has a large exposure to Q

uality stocks w
ith a 

strong B
S

 to support sustainable grow
th

E
xcessive m

arket reactions provide the opportunity to add 
selectively on w

eakness, hence benefiting from
 w

ide dow
nside 

dispersion, offering attractive risk rew
ards

123 O
ver the last decade U

S
 1

0
 years interest rates fluctuated a lot in a range betw

een 3
%

 to 1
.6

%
, w

hile 
returns of the P

ictet
D

igital fund continue to do w
ell

L
O

W
 C

O
R

R
E

L
A

T
IO

N
B

E
T

W
E

E
N

P
IC

T
E

T
D

IG
IT

A
L

 A
N

D
IN

T
E

R
E

S
T

 R
A

T
E

S

7

S
ource: B

loom
berg

O
pportunities

U
S
 S

T &
 LT Treasury Yields vs P

ictet
D

igital
O

bservations
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R
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–
A
lternative softw

are / S
aaS

 (secularly w
ell positioned nam

es) w
ill benefit from

 higher IT spending. M
ore 

collaborative tools need to be deployed for Finance, S
ales, H

R
 or IT corporate departm

ents to im
prove 

productivity and cut costs further.

–
C
loud softw

are adoption
grow

th is set to accelerate in the w
ake of the disruption caused by C

ovid

–
O

nline advertising spending ram
ping up vs 2

0
2
0
  (C

onsum
er discretionary and B

rands nam
es com

ing back to 
prom

ote them
 self)

–
Food delivery supported as m

ore people go back to w
ork

–
R

ide sharing im
proving as econom

y reopens

–
O

nline travel recovering w
ith vaccine rolling out

R
IS

K

›
R

eopening and a m
acro im

provem
ent could further E

rode m
argin due to higher LA

B
O

R
 costs, higher S

&
M

/C
O

G
S
 

costs. This w
ill affect m

ainly S
M

E
 and C

oncept (S
peculative) stocks w

ith low
 profitability.

C
O

N
C
LU

S
IO

N

›
N

am
es w

ith reasonable Valuation and strong FC
F/earning/E

P
S
 support m

ay be the best to absorb R
eflation costs

D
IG

ITA
L S

U
B

S
E
C
TO

R
 B

E
N

E
FITO

R
S
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S
ource: P

ictet A
sset M

anagem
ent, as of 1

4
.0

9
.2

0
2
1

B
e careful of som

e toppish valuations w
ithin the U

S
 softw

are bracket 
O

verconcentrated index 

›
S
oftw

are current valuations are back to their peak …
 

B
ased on our strict investm

ent philosophy, P
ictet D

igital 
already m

ade its selection

›
H

igh
concentration

risk:
The

chart
show

s
that

the
biggest

1
0

stocks
in

the
S
&

P
5
0
0

(A
A

P
L,

M
S
FT,

G
O

O
G

L,
A
M

ZN
,

FB
,

TS
LA

,
B

R
K

/B
,

N
VD

A
,

V
&

JP
M

)
are

2
9
%

of
the

index
as

of
today

of
w

hich
about

1
/5

is
com

ing
from

A
A
P
L,

M
S
FT,

G
O

O
G

L,A
M

ZN
,
FB

›
P
ictet

D
igital

based
on

its
investm

ent
philosophy

offers
prudent

risk
m

anagem
ent

approach,
avoiding

speculation
w

hen
stocks

are
irrational
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 D
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S
ource: P

ictet A
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anagem
ent, as of 3

0
.0

9
.2

0
2
1

A
sym

m
etric risk return 

A
s

a
consequence

and
based

on
our

investm
ent

philosophy
w

e
try

to
take

advantage
of

m
arket

asym
m

etric
returns,

shifting
profit

taken
tow

ards
better

risk
returns

nam
es

like
5
G

netw
ork

operators
com

panies
(2

0
%

of
the

portfolio).
A
s

the
credit

m
arkets

have
been

very
good,

m
ost

telco
operators

have
been

attentive
to

their
m

aturities
and

refinanced
a

lot
of

their
debt

and
cleared

out
near-term

m
aturities.

S
o

from
an

interest
cost

perspective,there
is

lim
ited

upside
exposure.

The
dividend

yields
should

be
perceived

as
attractive

and
relevant

as
still

higher
than

in
credit

debt
m

arkets,
unless

rates
go

above
4
%

.

W
hile 5

G
 netw

ork operators offer som
e interesting risk rew

ard

C
hinese internet nam

es pullback offer attractive risk rew
ard

P
ictet D

igital has an exposure to C
hinese internet stocks of 1

9
%

 
and sees the current draw

dow
n as an opportunity to accum

ulate. 
S
ince their 5

2
w

eeks peak a significant num
bers of nam

es w
ent 

dow
n betw

een 5
5
%

 to 3
0
%

 follow
ing these forced liquidations, 

and other regulations headw
inds.
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›
The largest D

igital players are the best positioned to em
brace these new

 regulations. These com
panies should 

em
pow

er innovation m
ore advanced than their peers in the W

est and have the scale to absorb regulatory costs and 
continue to generate grow

th profits. 

›
D

igitalization rem
ains a strategic goal to access C

hina suprem
acy.

›
The D

igital Team
 is aw

are of the opportunities that such m
arkets anom

alies offer.

C
H

IN
A

 –
M

A
S

S
IV

E
 R

E
S

E
T

 O
F

 R
E

G
U

L
A

T
IO

N
 P

A
V

E
S

 T
H

E
 W

A
Y

 F
O

R
 S

U
S

T
A

IN
A

B
L

E
 G

R
O

W
T

H

1
1

›
P
ictet D

igital team
 has the experience of investing in C

hina since 2
0

0
8
 and absorb volatility. W

e already faced m
ultiples changes and policy 

review
s such as in 2

0
1
1
 on VIE

 structure/delisting, or in 2
0
1
8

 w
ith online gam

ing deep restriction for m
inor’s tim

e spent and
gam

es 
pipelines, social platform

 and m
icroblogs review

s as w
ell as e com

m
erce “anti-brushing policy.

›
R

ebalancing short-term
 grow

th for m
ore S

ustainable LT grow
th:

–
Tackling social inequality

–
Lim

iting antitrust 

–
Im

plem
enting new

 security data protection policies on C
loud, e-com

m
erce, online advertising and online gam

ing

–
P
rioritizing quality on the supply chain is positive for the tech sector  

R
IS

K

C
O

N
C
LU

S
IO

N

›
The new

ly introduced policies can continue to tem
porarily affect D

igital players near-term
 operations and financial 

outlook, but w
e view

 them
 as m

anageable w
ith low

 double-digit earnings im
pact w

hich w
e believe is already priced 

in. H
ence, the current fears look overdone, especially because there is m

uch m
ore clarity on regulations now

.

O
P
P
O

R
TU

N
ITIE

S
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N
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O
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S

6
 M

O
N

TH
S

1
 YE

A
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A
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S
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.P
E
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S
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E
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E
P

TIO
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C
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M
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P
ictet-D

igital –
I U

S
D

 
2
.3

3
%

-4
.5

9
%

-7
.7

2
%

-2
.0

6
%

1
6
.6

1
%

5
1
.0

8
%

4
3
3
.1

1
%

M
S
C
I A

C
W

I 
1
1
.1

2
%

-4
.1

3
%

-1
.0

5
%

6
.2

6
%

2
7
.4

4
%

4
2
.6

9
%

1
6
1
.4

0
%

Fund launch: 3
0

/0
6

/2
0

0
8

. S
ource: P

ictet
A

sset M
anagem

ent

1
2

P
erform

ance N
et of fees. M

S
C

I A
C

W
I N

R
I (net reinvested dividend)

P
ast perform

ance is
not a guarantee

or a reliable indicator
of future perform

ance
The strategy is not constrained by M

S
C

I A
C

W
I w

hich is show
n for com

parison purposes only. The index does not influence portfolio
construction and the strategy’s investm

ent universe extends beyond the 
com

ponents of the index. A
lternative global equity indexes are equally appropriate.

P
ast perform

ance is not a guarantee or a reliable indicator of future perform
ance.P

erform
ance data does

not include
the com

m
issions and fees

charged
at the tim

e of subscribing
for or redeem

ing
shares.  

0

1
0

0

2
0

0

3
0

0

4
0

0

5
0

0

6
0

0

7
0

0

P
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L I U
S

D
M

S
C
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C
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O

R
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 (U
S

D
)



P
ictet-D

igital

For profession
al investors only

P
ictet A

sset M
anagem

en
t

C
U

R
R

E
N

T
 F

U
N

D
 V

A
L

U
A

T
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 V

S
. M

S
C

I A
C
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I

P
ictet

D
igital and M

S
C
iA

C
W

I m
onthly P

E
 FY2

 
P
ictet

D
igital and M

S
C
iA

C
W

I m
onthly E

V/E
B

ITD
A
 FY2

 

P
/E

 P
rem

ium
 / D

iscount  P
ictet D

igital vs M
S
C
I A

C
W

I
E
V/E

B
ITD

A
 P

rem
ium

 / D
iscount P

ictet D
igital vs M

S
C
I A
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ent advice.
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, or to 
obtain specific advice from

 an 
industry professional.

The value and incom
e of any of 

the securities or financial 
instru

m
en

ts m
entioned in this 

docum
en

t m
ay fall as w

ell as 
rise and, as a consequen

ce, 
investors m

ay receive back less 
than origin

ally invested. 

P
ast perform

ance is not a 
guaran

tee or a reliab
le indicator 

of futu
re perform

an
ce. 

P
erform

an
ce data does not 

includ
e the com

m
ission

s and 
fees charged at the tim

e of 
subscrib

ing for or redeem
ing 

shares. This m
arketin

g m
aterial 

is not intend
ed to be a 

substitu
te for the fund’s full 

docum
en

tation or any 
inform

ation w
hich investors 

should obtain from
 their 

financial interm
ed

iaries actin
g 

in relation to their investm
en

t 
in the fund or funds m

ention
ed 

in this docum
en

t.

A
ny index data referen

ced 
herein rem

ains the property of 
the D

ata Vendor. D
ata Vendor 

D
isclaim

ers are availab
le on 

assetm
anagem

en
t.p

ictet
in the 

“R
esources” section of the 

footer. 

This docum
en

t is a m
arketing 

com
m

u
n
ication issued by P

ictet
A

sset M
anagem

en
t and is not in 

scope for any M
iFID

 II/M
iF

IR
requirem

en
ts specifically 

related to investm
en

t research. 
This m

aterial does not contain 
sufficien

t inform
ation to 

support an investm
en

t decision 
and it should not be relied 
upon by you in evaluatin

g the 
m

erits of investing in any 
products or services offered or 
distrib

u
ted by P

ictet A
sset 

M
anagem

en
t.

P
ictet

A
M

 has not acquired any 
rights or license to reprodu

ce 
the tradem

arks, logos or im
ages 

set out in this docum
en

t except 
that it holds the rights to use 
any entity of the P

ictet
group 

tradem
arks. For illustrative 

purposes only.
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3%

MAX -3%

MAX -3%

0% to 3%

+/- 3%

+/- 2%

+/- 2%

0% to 10%

-1
0

%

-5
%

0
%

5
%

1
0

%

P
IC

T
E

T
 D

IG
IT

A
L

 IN
V

E
S

T
M

E
N

T
 P

H
IL

O
S

O
P

H
Y

 –
P

O
R

T
F

O
L

IO
 C

O
N

S
T

R
U

C
T

IO
N

S
tarting w

eight 3
%

›
B

enchm
ark agnostic –

requires system
atic 

approach

›
E

qual w
eight at 3

%
 

before em
bedding risk 

factors

›
H

ypothetical 1
0

%
 

process m
ax is U

C
ITS

 
com

pliant

R
isk m

anagem
ent 

discount 3
%

›
P

urity D
iscount (2

0
%

 
m

in required)

•
W

e discount the %
 that 

is not digital  on linear 
basis (if 8

0
%

 is digital: 
2

0
%

 is discount)

›
P

ortfolio C
onstruction 

Factor 

•
Volatility: w

e discount 
the Volatility vs the 
m

edian of the universe 
w

ith linear adjustm
ent

•
Liquidity: O

ut of 3
%

 
position, W

e discount the 
%

 unsold w
ithin 1

0
 days 

at 2
0

%
 of the volum

e 

C
om

pany factors 3
%

›
B

usiness Franchise

•
R

evenue grow
th / 

stability
•

S
ustainable / high 

m
argins

•
C

apital intensity

›
M

anagem
ent score

•
C

FR
O

I, M
&

A
, capital 

structure

›
A

ttractiveness

•
A

utom
ated relative 

valuation
•

Q
uality of operations, op.

•
M

om
entum

P
ortfolio w

eight

›
A

 fully risk-
adjusted target 
w

eight in the 
portfolio

›
H

igh conviction 
portfolio w

ith 
4

0
-6

0
 holdings 

in the fund

Fundam
ental 2

%
 

C
onviction –

Tactical

›
Valuation

•
D

C
F / m

ultiple / 
S

O
TP

 proprietary  
valuation m

odels

›
P

M
 C

onviction

•
B

ased on research, 
com

pany m
eetings, 

analyst interactions, 
deep-dives

E
S
G

 factors 2
%

›
S

tandardized E
S

G
 S

core

•
S

ustainalytics
for 

C
ontroversies 

•
IS

S
 for G

overnance 
•

C
FR

A
 for A

ccounting 

›
P

ictet
D

igital proprietary 
E

S
G

 S
core (8

 m
etrics)

•
D

em
aterialization

•
H

ealth
im

pact
•

D
ata P

rotection…

›
E

S
G

 E
ngagem

ent S
core 

•
E

ngage w
ith

M
gm

t. on E
S

G
 

issues &
 related

initatives

›
M

aterial  E
S

G
 Industry 

Factor

•
E

S
G

 m
alpractices

vs. E
S

G
 

best practices

2
2

S
ource: P

ictet
A

sset M
anagem

ent, 2
0

2
1

These are internal guidelines, subject to changes at any tim
e and w

ithout any notice.

S
tarting

W
eight

P
urity

P
ortfolio C

onstruction 
Factors

Initial W
eight

C
om

pany
Factors

C
onviction Factor

P
ortfolio W

eight

E
S

G
 Factors

risk m
anagem

ent
active

m
anagem

ent
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G
L

O
B

A
L

 D
IG

IT
A

L
IZ

A
T

IO
N

 IS
 R

A
M

P
IN

G
 U

P

The digital m
om

entum
 is 

boosted by a larger hashtag 
dem

o:

›
A
 w

orldw
ide internet 

penetration of 6
5
.6

%
 

estim
ated as of M

arch 2
0
2
1

›
The G

eneration Z (1
9
9
6
-2

0
1
6
) 

is just entering the w
orkforce 

and w
ill dom

inate the w
orld 

looking to use m
ore digital 

services 

›
G

en Z is the largest generation, 
at 2

.5
bn individuals, 

accounting for 3
2
%

 of the 
global population 

Internet penetration rates

> 8
0

%
 

6
0

-8
0

%

4
0

-6
0

%
 

< 4
0

%

S
ource: Internet W

orld S
tats-w

w
w

.internetw
orldstats.com

/stats.htm
 –

M
arch 2

1
, Visual C

apitalist, M
eet G

eneration Z: the N
ew

est M
em

ber of the W
orkforce B

ofam
l: O

K
 Zoom

er: G
en Z prim

er, N
ovem

ber 2
0

2
0

G
eneration Z

1
st C

hina
(8

5
4

m
io 

internet users 
(1

9
%

 of total)

2
nd India

(5
6

0
m

io 
internet users 
(1

2
%

 of total)

3
rd U

S
A

(3
4

8
m

io 
internet users 
(7

.5
%

 of total)

›
C

ountries w
ith m

ost internet users

ow
n a S

m
artphone

W
atch m

ore than tw
o 

hours of youtube each 
day

are connected online for 
1

0
 hours a day

9
8
%

5
0
%

7
0
%

2
4
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P
IC

T
E

T
–

D
IG

IT
A

L
 S

T
R

O
N

G
 S

T
R

U
C

T
U

R
A

L
 G

R
O

W
T

H
 S

T
O

R
Y

R
etail vs E

-C
om

m
erce

$
2
3
’3

5
8
bn

1
7
%

 online penetration

Traditional A
dvertising vs 

O
nline A

dvertising

$
6
3
8
bn

Traditional IT vs 
C
loud S

pending

$
3
’8

1
0
bn

G
lobal Food S

ervice M
arket* vs

O
nline Food D

elivery

$
1
’2

7
4
bn

H
ealthcare spending. 
vs. D

igital health

$
8
’3

0
0
bn

6
.7

%
 online penetration

3
0
%

 online penetration

6
.7

%
 online penetration

1
.3

%
 online penetration

Total C
onsum

er &
 S

M
B

 
loans vs. Fintech lending

S
ources: IA

B
 em

arketer
june

2
0

2
0

,E
m

arketer M
ay 2

0
2

0
,G

artner July 2
0

2
0

,S
tatista S

eptem
ber

2
0

2
0

, IFP
I M

ay 2
0

2
0

, S
tatista

M
ay 2

0
2

0
, U

B
S

 E
vidence Lab

M
arch 2

0
2

1
 IH

S
 M

arkit
sept 2

0
2

0
, G

m
insight

June 2
0

2
0

, LearnB
onds

O
ctober

2
0

2
0

, P
R

 N
ew

sw
ire

O
ctober

2
0

2
0

 

O
nline 

grow
th:

+1
2

.6
%

O
nline 

grow
th:

+8
.3

4
%

O
nline 

grow
th:

+2
3

%

$
1
’0

1
5
bn

O
nline 

grow
th:

+1
4

.4
%

O
nline 

grow
th:

+2
8

%

O
nline 

grow
th:

+7
.6

%

$
2
’2

5
6
bn

›
Total D

igital m
arket opportunities could reach $

5
Tn in the next 5

 years

2
5

$
6
’7

5
1
bn

4
.6

%
 online penetration

*includes
R

estaurants, grocery
and food

delivery
m

arkets
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T
E

T
–

D
IG

IT
A

L
 K

E
Y

 L
O

N
G

 T
E

R
M

 G
R

O
W

T
H

 F
A

C
T

O
R

S

TH
E
M

E
O

P
P
O

R
TU

N
ITY

O
U

TLO
O

K

A
rtificial

Intelligence (A
I)

›
U

S
D

$
1

2
6

bn m
arket by 2

0
2

5
 (ex 

H
ardw

are), grow
ing at a 4

1
%

 C
A

G
R

 
over the next 5

 years

›
A

I drives the fourth industrial revolution, a hundred-year process for w
hich w

e are in the first 
few

. 

›
E

ntire
segm

ents are characterized by m
ore A

I being part of m
ore and m

ore sophisticated 
algorithm

s offering
deep learning capabilities and other functionalities like virtual personal 

assistant, gesture recognition and speech recognition

C
loud/C

om
puting

›
C

loud based revenues expected to 
grow

 from
 ~U

S
D

1
5

0
bn currently to 

U
S

D
3

5
0

bn in 5
 years

›
C

loud
is the only com

pute environm
ent that can scale to m

eet the challenges of exponential 
data collection (only pay for w

hat you use)

›
U

sers w
ill only pay for w

hat they use. 

›
M

ost organization w
ill outsource A

I to the cloud

B
lockchain

›
P

rofound transform
ational potential 

(i.e. low
er costs, scalability, 

increased transparency and security)

›
Follow

ing the crypto collapse, blockchain is em
erging now

 in real w
orld applications w

ith sm
art 

contracts

›
W

hile still in infancy stage, B
lockchain helps to keep data private and anonym

ous. 

›
D

ata w
ill be fragm

ented, transform
ing and im

proving D
igital /application solutions w

ithin 
E

health, O
nline P

aym
ent, C

loud, Legal, A
ccounting, Logistic, H

R
, C

R
M

, and S
upply C

hain

5
G

›
5

G
 w

ill drive a ~1
0

x im
provem

ent in 
w

ireless netw
orks capacity speeds 

and reduce latency

›
5

G
is a key technology required to support exponential grow

th in data volum
e (IO

T connection, 
online gam

ing…
.). It is designed w

ith A
I in m

ind

›
It w

ill help to reduce latency, speed up capacity (connecting billions of sensors/sm
artphones)

›
It im

proves real-tim
e self-learning w

ireless netw
orks, better call center interactions for 

custom
ers, im

proved privacy and security

S
ource: B

O
FA

/M
L

2
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A
I O

P
P

O
R

T
U

N
IT

IE
S

 C
A

P
T

U
R

E
D

 W
IT

H
IN

 D
IG

IT
A

L
 

A
rtificial Intelligence softw

are revenues 2
0
2
0
-2

0
2
5
 ($

bn)

S
ource: S

tatista

›
The $

2
2

bn A
.I. softw

are m
arket in 2

0
2

0
 is expected to grow

 to $
1

2
6bn by 

2
0

2
5, including a w

ide array of applications such as natural language 

processing, P
redictive health, and m

achine learning (M
L)

›
That reflects a longer-term

 4
1

%
 5

-year C
A

G
R

 for the A
I m

arket

›
The trend is far from

 being finished as connection w
ill becom

e faster w
ith 5

G
 , 

accelerating the digital deploym
ent. C

om
puting pow

er, Q
uantum

 com
puting, 

A
nalytics, processing data in real tim

e w
ill im

prove the business efficiencies 

leading to better prediction, w
hile A

.I. and M
L algorithm

s w
ill im

prove data 

quality and w
ill m

ake analytics tools m
ore intuitive

A
rtificial Intelligence (A

.I.) P
otential

N
atural Language 

P
rocessing

P
redictive

H
ealth

R
ecom

m
andation 

E
ngines

M
achine Learning 

M
odel

Intelligent 
P
ersonal A

ssistant
Face recognition

2
7

2
2

,6

3
4

,9

5
1

,3

7
0

,9

9
4

,4

1
2

6
,0

0

2
0

4
0

6
0

8
0

1
0

0

1
2

0

1
4

0

2
0

2
0

2
0

2
1

2
0

2
2

2
0

2
3

2
0

2
4

2
0

2
5

Market revenue in $bn

+4
1
%

 2
0
-2

5
 

C
A
G

R


