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CUMULATED RATINGS EVOLUTION
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SHARE OF AUDIENCE
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RTG% EVOLUTION OF MAIN CHANNELS VS. ENTIRE MARKET

2023 Mar vt
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Prime Time RTG% Evolution
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TRP30 EVOLUTION éﬁ@%
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TOP INDUSTRIES & ADVERTISERS
Jan,Feb,Mar

Year v Month v

All Vv Multiple selections vV

TOP INDUSTRIES*
02023 ®2022

224,161

PHARMACEUTICALS 210,182

RETAIL OUTLETS 104,077

118,877
69,144
roovs [ o1

54,065
61,664

30,273
DRINKS . 33,788
23,037
22,658

COSMETICS

HOUSEHOLD CHEMISTRY .

HOBBY. FASHION. SPORT l 22,505

19,295
TELESHOP. TV GUIDE. TV GAMES . 16,524

TELECOMMUNICATION . 19,169

17,970

GRAB, A 18-49 (+G), TRP30
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TOP ADVERTISERS*
®2023 ®2022
STADA BULGAR A ooy, ra2e
NATURPHARN A —
NATUR pRODUCT [ —_,
FORTEX e 10507
PROCTER & GAwoLe. EE— i

KAUFLAND BULGARIA /hypermarket/

16,893
SANDOZ [ESEG—_——12.795
RECKITT BENCKISER [NGG— 12,300
SKYSHOP BULGARIA —8625 12,128
VEDRA INTERNATIONAL —,47 11,235
FICOsOTA [EEG—_0.455 ) 055
BILLA /hypermarket/ ﬂ 10873
UNICOMS [ e e e 11,385
*Ranked by Current Year To Date values é ﬁ 9



TV LOADING EVOLUTION
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Note: % shows the evolution of TV loading, based on law regulations for ads
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F’UBLICIS

THANK YOU!

For more details, please contact us at

damyan_kolarov@publicisgroupe.com
filipa.traikova@publicisgroupe.com

denitsa_petrova@publicisgroupe.com




