
 

Bold new series from National Geographic 
— Valley Of The Boom — delivers the drama of Silicon 
Valley’s internet pioneers during the dot-com boom and 

bust; premieres in Asia on January 13, 2019 
 

Set during the 1990s in Silicon Valley, the six-part limited series stars two-time Emmy 
award-winning actor Bradley Whitford, Steve Zahn and Lamorne Morris, with Showrunner 

Matthew Carnahan and Executive Producer Arianna Huffington.  
 

 
 
HONG KONG, JANUARY 7, 2019 – Silicon Valley spawned some of the world’s most influential 
people and recognizable brands during the 1990s and attracted geniuses and charlatans alike. It 
is also where the new phenomenon of the overnight tech millionaire was born. Using a blend of 
narrative devices and interviews with the real subjects and experts woven into scripted drama, 
showrunner, creator, director and executive producer Matthew Carnahan (“House of Lies”) charts 
the meteoric rise and cataclysmic burst of the dot-com bubble. 
 
From STX Entertainment, Valley of the Boom is also executive produced by Arianna Huffington 
and is set to premiere on National Geographic in Hong Kong and South East Asia on Sunday, 
January 13, 2019 at 10.00 PM (HKT) and on video-streaming service FOX+. The new six-part 
limited series features an unconventional hybrid of scripted storytelling and documentary 
interviews with the key players whose stories are dramatized in the show. 
 



 

In the series, Carnahan follows the turbulent ride of three different companies whose founders 
were trying to change the world using the new technology of the internet. Before Google, Netscape 
pioneered the first commercial web browser and launched the “browser wars” with Microsoft. 
Before Facebook, theglobe.com was a rapidly expanding social networking site built by dreamers 
on a university campus. And before YouTube, a con artist on the run from the FBI reinvented 
himself in Silicon Valley to start a streaming video company called Pixelon, resulting in an 
entrepreneurial rise and fall almost too insane to be believed. 
 
Valley of the Boom stars an ensemble cast led by two-time Emmy award-winning actor Bradley 
Whitford (“Get Out,” “The Post,” “The West Wing”), Steve Zahn (“War of the Planet of the Apes,” 
“Dallas Buyers Club”) and Lamorne Morris (“Game Night,” “New Girl”). 
 
The documentary-style interviews that support the drama include experts from the era — such as 
Mark Cuban, Dan Goodin and Huffington — as well as prominent tech figures from the companies 
featured in the series — such as former President and CEO of Netscape Communications 
Corporation James Barksdale, Netscape founder Jim Clark and co-founders of theglobe.com 
Stephan Paternot and Todd Krizelman. 
 
Weaving between scripted and non-scripted, Carnahan’s storytelling techniques include rap 
battles, breaking the fourth wall, flash mobs, dream ballets and puppets (yes, puppets), as well as 
real-life testimonials that help put the dot-com boom and bust in context. 
 
“Our society is internet-dependent but most of us are not familiar with many of the visionaries who 
brought the web into existence and battled for its soul. In Valley of the Boom, I focused on telling 
the humorous, messy and real stories of these inventors, investors and con men,” said Carnahan. 
“The goal is that the way in which the story is told is as disruptive as these figures themselves.” 
 
Each storyline in the series features the hallmarks of an epic saga — wealth, greed, manipulation 
and con artists. Valley of the Boom is stranger than fiction and it is all (mostly) true! 
 
NETSCAPE 
Jim Clark and Marc Andreessen founded Netscape in 1994 with the goal of being the No. 1 internet 
browser in the world. After an incredibly lucrative initial public offering it seemed like they were 
right on track. The established team at Microsoft, however, was not willing to accept inferiority to 
this new trailblazer. In Valley of the Boom, Carnahan exposes Netscape’s struggle in this battle 
known as the “browser wars” through the eyes of Bradley Whitford as James Barksdale, John 
Murphy as Clark and John Karna as Andreessen. Carnahan uncovers the method of the 
masterminds of Netscape’s madness, offering an up-close and personal account of the company’s 
historic IPO and what followed. 
 
THEGLOBE.COM 
While the browser wars raged on, determined students Todd Krizelman, played by Oliver Cooper, 
and Stephan Paternot, played by Dakota Shapiro, were busy founding theglobe.com at Cornell 



 

University. Krizelman and Paternot struggled to fund their venture initially but they were ultimately 
able to take their social networking site from their dorm rooms to one of the largest tech IPOs in 
history. Theglobe.com set a record for the highest first-day price gain for a new stock offering in 
1998, changing the co-founders lives forever. In Valley of the Boom we hear their story directly 
from the source, as Carnahan includes interviews with the two. 
 
PIXELON 
While Krizelman and Paternot were prepping for their IPO, con man Michael Fenne, played by 
Steve Zahn, moved across the country, reinvented himself and founded Pixelon, a multimillion-
dollar streaming video tech company. Fenne was on the run from the law and his entire company’s 
existence was built on deception. He conned investors out of hundreds of thousands of dollars 
while promising them high-quality streaming on the internet that never actually materialized as 
advertised. iBash was Fenne’s extravagant, multimillion-dollar launch party that resulted in an even 
more extravagant failure. The series uncovers all of Fenne’s secrets to show just how quickly 
Pixelon crashed into bankruptcy. 
 
Valley of the Boom is produced by STX Entertainment’s TV studio, STXtv, for National Geographic, 
with creator, showrunner, director and executive producer Carnahan (Showtime’s “House of Lies”) 
at the helm and executive producer Huffington (founder of The Huffington Post, founder and CEO 
of Thrive Global and the author of 15 books, including “Thrive” and “The Sleep Revolution”). 
 
Carnahan and Huffington are joined by fellow executive producers Jason Goldberg (E!’s “The 
Platinum Life,” MTV’s “Punk’d”), Brant Pinvidic (Spike TV’s “Bar Rescue”) and David Walpert 
(“House of Lies,” “New Girl”) and co-executive producers David Newsom, who will lead the non-
scripted unit of the production, and Gary Goldman. Joel Ehninger of Matthew Carnahan Circus 
Products boards as co-executive producer. For National Geographic, Carolyn G. Bernstein is 
executive vice president and head of global scripted development and production, and for STXtv, 
Jada Miranda is executive vice president and head of scripted television, responsible for 
development and oversight of all of STXtv’s scripted projects. 
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About FOX Networks Group Asia 
FOX Networks Group Asia is 21st Century Fox’s multi-media business in Asia Pacific and the 
Middle East. FOX Networks Group Asia develops, produces and distributes entertainment, sports, 
factual and movie channels in 14 languages. The FOX Networks Group Asia portfolio includes 
over 30 channel brands, on both linear and non-linear platforms, including FOX Sports, FOX Life, 
FOX Movies, National Geographic, Nat Geo Wild, Nat Geo People, SCM (formerly STAR Chinese 
Movies) and SCC (formerly STAR Chinese Channel) and its on-demand video-streaming service 
FOX+. As the region’s leading broadcaster, FOX Networks Group Asia reaches more than 580 
million cumulative homes with offices in Hong Kong, China, Taiwan, Japan, Korea, Singapore, 
Malaysia, Indonesia, Philippines, Thailand, Vietnam, India, Australia and the UAE. FOX Networks 
Group Asia is a fully owned subsidiary of 21st Century Fox. 
 
About National Geographic 
National Geographic inspires viewers through its smart, innovative programming that questions 
what we know, how we view the world and what drives us forward. With a focus on the core goals 
of exploration and education that the National Geographic Society emphasizes, National 
Geographic challenges perceptions and allows viewers to push back against the boundaries of 
exploration. Globally, National Geographic has effectively used the medium of television to reach 
440 million homes in 171 countries with 45 languages. 
 
For more information, please visit http://natgeotv.com/asia  
 

 https://www.facebook.com/NGCasia   @natgeoasia      
 
About FOX+ 
FOX+ is the only video-streaming service in Asia that combines TV series, movies and live sports, 
in one place, accessible from any device, at any time and in HD. With a combination of first-run 
Hollywood blockbusters and hit Chinese series and movies, FOX+ is the ultimate destination for 
entertainment. More than 11,000 hours of programming across multiple genres are available, 
comprising of the most popular content from global movie studios and television channels, as well 
as original FOX programming and FOX+ exclusive content. https://www.foxplus.com/    
 

  https://www.facebook.com/FOXPlusAsia/       
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