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AUDI AG: Strongest starting quarter with
over 450,000 deliveries

e March as best month in the company’s history, up 4.6 percent to
186,100 cars worldwide

e Sales chief Dietmar Voggenreiter: “Record start to the year
demonstrates Audi’s brand strength”

e Strong demand for the new Audi A4 and Audi Q7

Ingolstadt, April 12, 2016 - Double record for the brand with the four rings: Audi
concluded the best first quarter in the company’s history along with the most
successful sales month. In March, Audi increased global sales by 4.6 percent to a
monthly high of around 186,100. That brings cumulative deliveries since January
to around 455,750 cars, 4 percent more than in the same quarter last year.
Growth during the first three months was mainly driven by strong demand in
Europe and America. Audi has also seen increases in China since the beginning of
the year.

“The record start to 2016 is evidence of our global brand strength and of the
success of our entire range of models, most notably the new Audi A4 and the new
Q7,” says Dietmar Voggenreiter, Member of the Board of Management for Sales and
Marketing at AUDI AG. “The strong demand in the first quarter confirms that we are
on the right track to achieving another sales record for the full year in 2016.”

Worldwide deliveries of the Audi A4 increased by 14.6 percent in March. In the
United States, where the latest generation of the model has only been available in
recent weeks, sales of the A4 increased by 36.3 percent during the month. Since the
beginning of the year, global demand for the top-selling model with the four rings
has climbed by 4 percent. The performance of the Ingolstadt-based carmaker was
further strengthened by the new Audi Q7, as well. The full-size SUV has achieved
double-digit growth each month since it was launched in the summer of 2015. Audi
delivered around 9,600 Q7 to customers around the world in March, up

93.1 percent. Since January, its global deliveries have grown by 89 percent to
around 23,550 units. In the same period, the company even tripled sales of the

Q7 model in Europe (+177.6% to around 10,450 units).
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Across all models, Audi’'s quarterly sales in Europe increased by 7.3 percent to
around 222,350 units. The interest of European customers also remained high in
March, surpassing the previous month by 7.3 percent to around 97,300 units. This
was fueled primarily by double-digit growth rates from Germany (+10.8% to
30,923 units), Italy (+28.7% to 5,814 units) and Spain (+14.4% to 5,137 units).

Audi also posted further gains in the Americas in the first quarter. With around
57,500 deliveries in the region, the company registered 5.6 percent more thanin
the same period last year. Sales increased by 8.5 percent to 24,350 units in March.
During the month Audi sold 2,805 units in Canada alone, corresponding to an
increase of 42.9 percent. In the United States, 18,39 customers chose an Audi,
7.5 percent more than a year ago. Business in the market was strengthened in
particular by the Audi Q3. Audi of America reported 1,505 deliveries of the
compact SUV, 18.7 percent more than in March last year.

Following a year of consolidation in 2015, Audi is once again on track for growth in
China. Cumulative sales in the market were up by 4.7 percent to 139,540 units. Last
month 50,986 cars were sold to customers in China, an increase of 5.4 percent. Audi
saw gains in the compact class in particular: Market demand for the Audi A3
increased by 34.7 percent in March.

- End -
Sales for In March Cumulative
AUDI AG
2016 2015 | Change 2016 2015 |Change
from from
2015 2015
World 186,100 177,956 +4.6% 455,750 438,171 +4.0%
Europe 97,300 90,660 +7.3% 222,350 207,172 +7.3%
- Germany 30,923 27,902 | +10.8% 81,263 73,208 | +11.0%
- UK 30,434 29,138 +4.4% 47,735 45,781 | +4.3%
- France 5,958 5,703 +4.5% 15,445 14,609 +5.7%
- Italy 5,814 4,518 | +28.7% 14,784 12,596 | +17.4%
- Spain 5,137 4,491 | +14.4% 14,012 12,322 | +13.7%
USA 18,392 17,102 +7.5% 41,960 40,098 +4.6%
Mexico 1,122 1,077 +4.2% 3,508 3,195 +9.8%
Brazil 1,249 1,460 | -14.5% 3,959 4,014 -1.4%
(ci:icr;_a,_,ong Kong) 50,986 48,356 |  +5.4% 139,540 | 133,315| +4.7%
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The Audi Group, with its brands Audi, Ducati and Lamborghini, is one of the most successful
manufacturers of automobiles and motorcycles in the premium segment. It is present in
more than 100 markets worldwide and produces at 16 locations in twelve countries. In the
second half of 2016, the production of the Audi Q5 will start in San José Chiapa (Mexico).
100-percent  subsidiaries of AUDIAG include  quattro GmbH  (Neckarsulm),
Automobili Lamborghini S.p.A. (Sant’Agata Bolognese, Italy) and Ducati Motor Holding S.p.A.
(Bologna, Italy).

In 2015, the Audi Group delivered to customers approximately 1.8 million automobiles of the
Audi brand, 3,245 sports cars of the Lamborghini brand and about 54,800 motorcycles of the
Ducati brand. In the 2015 financial year, AUDI AG achieved total revenue of €58.4 billion and
an operating profit of €4.8 billion. At present, approximately 85,000 people work for the
company all over the world, about 60,000 of them in Germany. Audi focuses on new products
and sustainable technologies for the future of mobility.
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