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TOP INDUSTRIES & ADVERTISERS
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TOP INDUSTRIES* TOP ADVERTISERS*
02023 ®2022 02023 ©2022
' NATURPHARMA [— 30,702
142,7
23,255
72,044 :
ores [ 15555 (AUFLAND BULGARIA /ypermarce/ 7120 |
32,790 ’
HOUSEHOLD CHEMISTRY . 30,067 SANDOZ _ 15,960
HOBBY. FASHION. SPORT .331662?2 FERRERO [H—1000 | o
FINANCIAL SERVICES ‘ 3’4'925 FICOSOTA _31439
TELECOMMUNICATION . ol BILLA /hypermarket/ [—0203, .
25'889 MONDELEZ (KRAFT FOODS) [NG—_ 0,034
TELESHOP. TV GUIDE. TV GAMES ' '
GARB, A 18-49 (+G), TRP30 *Ranked by Current Year To Date values é ﬁ 9
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Note: % shows the evolution of TV loading, based on law regulations for ads






