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GARB, 18-49

Live TV

+4%
22vs21 YTD evol.

+2%
22vs20 YTD evol.
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NOVA NEWS

DIEMA FAMILY

BTV CINEMA

BTV ACTION

DIEMA

BTV COMEDY

KINO NOVA

BNT 1

BTV

NOVA TV

BMG INCREASED 
PT  AUDIENCE  BY  
2pp  ON T HE  
ACCOUNT  OF  
NBG
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This was driven both by 
national and niche channels 
as Nova & bTV both 
increased by 1pp PT shares.

Nova News replaced Fox in 
top 10. 

Source: GARB, A18-49
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BTV

NOVA TV

BNT 1
STA BLE  
AVER AGE PT  
AUDIENCE  ON 
MONT HLY  BA SIS

Significant audience peaks 
for Nova every Monday with 
“Your face sounds familiar”

bTV wins Sunday PT with 
“Bulgaria’s got talent”

BNT1 peaks are defined by 
Panorama each Friday
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Source: GARB, A18-49
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B T V L E D 6 - 7 p m  S L O T  W I T H  “ W H O  WA N T S  T O  B E  A  M I L L I O N A I R E ”  &  F U R T H E R  
I N C R E A S E D  P T  N E W S  A U D I E N C E

N o v a ’ s  Fa m i l y  F e u d  l o s t  1 / 4 t h o f  i t s  a u d i e n c e  i n 2 2 Y T D  a n d  a f f e c t e d  P T  
n e w s  a u d i e n c e .  “ T h e  l a s t  o n e  w i n s ”  o n  B N T 1  a l s o  d e c l i n e d  v i e w e r s h i p
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Source: GARB, A18-49
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8% INCR EA SE  IN  DEL IVER ED AUDIENCE  IN  22Y T D 
MARCH F IGURES WERE PRETT Y  CLOSE  TO  THE  ‘21

P HA R MA  A DVER T ISER S  ST IL L  DOMINAT ED IN  TOP  20
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HENKEL

VITASLIM

MONDELEZ

COCA COLA Co.

TECHNOPOLIS

GSK

ALLEGRO GROUP

BILLA

UNICOMS

SANDOZ

FICOSOTA SYNTEZ

RECKITT BENCKISER

FORTEX

P&G

LIDL

FERRERO

KAUFLAND

NATUR PRODUCT

NATURPHARMA

STADA

TOP ADVERTISERS

2022

2021

+7,8%

Source: GARB, A18-49

% monthly evol. 22vs21

+12% +11% +1%
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BMG & NBG KEEP  H IGHER  F ULF ILMENT  ON Y T D  BA SE  IN  BOT H SLOT S
I n  Q1 ’22  Nova  showed  h ig her  invento r y  both  in  PT  and  OPT  hour s ,  

whi le  bT V  inc reased  invento r y  on l y  in  PT

Source: GARB, based on 12 min/hour ad time. PT (19:00-24:00)
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THANK YOU!

For more details, please contact us at:
filipa.traikova@publicisgroupe.com

damyan.kolarov@publicisgroupe.com
svetlana.tacheva@publicisgroupe.com
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