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Hyundai Motor signs Hertha BSC as Global Automotive Partner in new multi-year agreement
· Hyundai Motor to become Global Automotive Partner of the Bundesliga club until 2021
· Hyundai logo to feature on sleeve of all Hertha BSC shirts in Bundesliga matches from next season

June 28, 2018 – Hyundai Motor has today announced a multi-year partnership with Hertha BSC, becoming the club’s new Global Automotive Partner. From the 2018/19 season the Hyundai brand logo will be presented on the sleeve of the Hertha BSC jersey in all Bundesliga matches until 2021. 

Building on an already strong foothold in the football landscape, it is the first time that Hyundai has established such a partnership in the top-tier of German club football. Hertha BSC becomes the third top-level European club that the carmaker has announced as a partner this summer, following Chelsea FC of the English Premier League and Club Atlético de Madrid of La Liga. 

During the partnership, Hyundai will work closely with Hertha BSC to ease mobility and make football more accessible to the club’s supporters through a number of fan-focused initiatives. 

Hyundai will not only be visible on the Hertha BSC jersey but will also feature on the club’s LED perimeter and hospitality branding at home matches. The deal will allow them access to men’s first-team talent, as well as media and digital content rights. They will also provide a significant number of cars to support the club’s operations and showcase the Hyundai model range. 

This latest announcement extends Hyundai’s long-standing presence in football at the highest level, having been continuously engaged in national and international competitions for the last 20 years.

Andreas-Christoph Hofmann, Vice President Marketing & Product at Hyundai Motor Europe, said: 
“Hertha BSC is a very successful club with a passionate fan base and a challenging spirit that matches well with Hyundai. Our new partnership will enable us to increase our visibility amongst millions of fans in Germany and worldwide, while also allowing us to create new opportunities for Hertha BSC fans and customers throughout the season. It is also very fitting for Hyundai to have such a partnership in Germany, where we have already established a significant operational presence including facilities for design, R&D, motorsport and sales and marketing.”

Ingo Schiller, managing director at Hertha BSC, says: “We are very pleased about the new partnership and also proud to be part of the new sponsoring strategy by Hyundai in Europe in the upcoming years, seeing Hertha BSC alongside top clubs like Chelsea FC and Atlético de Madrid.” 
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Hyundai has been a FIFA Top Partner since 1999, was engaged with UEFA for 18 years to 2017, and remains heavily involved with national teams as well as individual clubs in many countries, including Olympique Lyonnais in France and, from next season, Chelsea FC in the UK and Club Atlético de Madrid in Spain.

Among other operations, the brand has set up in Germany the Hyundai Motor Europe Headquarters, Hyundai Motor Europe Technical Centre, Hyundai Design Centre Europe, the global headquarters of Hyundai Motorsport, and its own dedicated test centre next to the world-famous Nürburgring circuit.


-Ends-

About Hyundai Motor Europe
In 2017, Hyundai Motor achieved registrations of 523,258 vehicles in Europe – an increase of 3.5 per cent compared to 2016, growing stronger than the market. By mid-2018, Hyundai will have replaced 90 per cent of its model line-up to create the youngest car range in Europe. 85 per cent of the vehicles Hyundai sold in the region are models designed, engineered, tested and built in Europe to meet the needs of European customers, served by the company’s extensive European infrastructure. This includes two factories in the Czech Republic and Turkey, which have a combined annual capacity of 600,000 units. Hyundai Motor sells cars in 31 European countries through 2,500 outlets. 
Hyundai Motor offers its unique Five Year Unlimited Mileage Warranty package with all new cars sold in the region, providing customers with a five-year warranty with no mileage limit, five years of roadside assistance and five years of vehicle health checks.
More information about Hyundai Motor Europe and its products is available at www.hyundai.news.
Follow Hyundai Motor Europe on Twitter @HyundaiEurope and Instagram @HyundaiNews
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About Hyundai Motor
Established in 1967, Hyundai Motor Company is committed to becoming a lifetime partner in automobiles and beyond. The company leads the Hyundai Motor Group, an innovative business structure capable of circulating resources from molten iron to finished cars. Hyundai Motor has eight manufacturing bases and seven design & technical centers worldwide and in 2017 sold 4.5 million vehicles globally. With more than 110,000 employees worldwide, Hyundai Motor continues to enhance its product line-up with localized models and strives to strengthen its leadership in clean technology, starting with the world’s first mass-produced hydrogen-powered vehicle, ix35 Fuel Cell and IONIQ, the world’s first model with three electrified powertrains in a single body type.

About Hertha BSC
Hertha BSC has an over 125 years long and varied history and is therefore one of the oldest clubs of the Bundesliga. The biggest club of Berlin has about 35,000 members. Hertha BSC became two times in a row German champion at the beginning of the 1930s. Hertha BSC qualified for the DFB-cup final three times. In 1979, the Blue-Whites were in the semifinals of the UEFA Cup, in 2000 the capital club reached the second group stage of the Champions League. The Olympic Stadium - the home ground of Hertha BSC – is since 1963 the home ground and has a capacity of 74,475 spectators. With the head coach Pál Dádai. Hertha BSC is on a continuous way to become an established team of the top ten Bundesliga clubs. After the 7th place in season 2015/2016, Hertha BSC reached place 6 in the season 2016/2017 and qualified for the group stage of the UEFA Europa League. At the end of season 2017/2018, Hertha ranked on the 10th place.
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