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Who We Are



P&G at a Glance

Sales 

$65.3 Billion

Countries of Operations

~70

Countries Where Our Brands Are Sold

180+

Consumers Served by Our Brands

Nearly 5 Billion

Some of the world’s

most trusted brands



Our Sustainability 
Strategy & Goals



Our Sustainability Strategy

3 pillars: 

Focus on packaging !



Our 2020 Goals related to packaging:

• ZERO manufacturing waste to landfill

• Use 100% recycled or 3rd party certified paper 
packaging

• 90% of packaging is either recyclable or programs 
in place to recycle it

• Create technologies to substitute petroleum-
derived raw materials with renewable materials

• 20% packaging reduction per consumer use
→ Light Weight

• Double our use of recycled resin in plastic 
packaging → PCR

“Same Performance, 
Less Materials”



Circular Economy/ 
The New Plastics Economy

Partnerships



Circular Economy

More sustainable plastics: 

A circular approach

SUSTAINABLE 

PLASTICS

RECYCLING USE

PRODUCTFEEDSTOCK

PRODUCTION

Source: European Commission, DG Grow & DG Environment



Working towards successful CE

EU Plastic Strategy:

• Clearer definitions

• Eco-design: should be LCA-driven

• Need for EU EoW (End-of-Waste) criteria

• Scale & Harmonization

• EU financial incentives



5 pillars for a Circular Economy

• Recycling & recyclability

• New partnerships needed to achieve CE! 

0.
DESIGN-FOR-

RECYCLING
(Eco-design)

1.
ACCESS TO 

COLLECTION

2.
PARTICIPATION/

EDUCATION

3.
SEPARATION

4.
PRODUCT 

INNOVATION
(2x PCR)



Design-for-Recycling

Consumer msg! 
PCR content

0.
DESIGN-FOR-

RECYCLING
(Eco-design)



New Plastics Economy 

• New Plastics Economy: bring together key stakeholders to re-think 
and re-design the future of plastics.

• P&G : Active participant in New Plastics Economy

• Standardization of Tracer/Watermark sorting  ; 
to be worked as Pioneer Project 
(including full value chain)

3.
SEPARATION



Participant-led innovation project:  HolyGrail

• 2 technology routes

• Public workshop to identify top 5 needs:

• (draft) White paper by Dec 17



New Petcore Working Group: ODR 

New Petcore Working Group on ODR 
Opaque and Difficult to Recycle PET Packaging 

• Platform for discussion 
(full value chain approach) 

• Chair: P&G ; Co-Chair: PRE

• 6 task forces

• Current focus: opaque and SSL

35 PARTICIPANTS:

4.
2x PCR



PCR



PCR in Fabric Care

• Ariel, Dash and Lenor will be made 
with up to 50% post consumer
recycled content. (+3.8 ktons/yr PCR)

• Equals 230 million packs

THAT’S ENOUGH TO GO 
FROM THE NORTH POLE TO 

THE SOUTH POLE 



PCR in Hair Care

• By end 2018: > 0.5 bn bottles/yr 
(>90% of all EU Hair Care bottles of PanteneTM + Head & 
ShouldersTM)

• WEF Davos 17: announcement of the world’s first recyclable 
shampoo bottle made from up to 25% recycled beach plastics.















WEF 2016



WEF 2016





WEF 2017





1. The world is demanding greener products





1. High level forum  PMs and CEOs

2. Media focusing on geo-political issues

3. Right after Trump election  Attention focus
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1. The world is demanding greener products

2. Shift paradigms to make it news-worthy





vs



1. The world is demanding greener products

2. Shift paradigms to make it news-worthy

3. Privileged place to make a difference



Average global annual CO2 emission: 

4 metric tons

Global brand CO2 emission: 

100,000,000 metric tons



2 X 80 = 160

0.1%  100,000 

625 years (8 lives!)
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