MORTIERBRIGADE

CREDITS

Client: Come a casa
Client contacts: Cédric Lemineur, Margaux De Ridder, Ruben Damman

Agency: mortierbrigade
Partner & CEO: Jens Mortier

Partner & Executive Creative Director: Joost Berends
Partner & Brand Design Director: Philippe De Ceuster
Patner & Strategic Director: Vincent d’Halluin

Creatives: Frédéric Zouag & Nicolas Gaspart
Digital creatives : Kato Vochten & Febe Ampe

Media strategy: Chenling Zang
Strategy: Francesco Caccamese

Client Services Director : Catherine Hamers
Account Director: Anneleen Vande Voorde
Account Manager: Hanne Polé

Account Executive: Jef Renglé

Social Lead: Lisa Smets

Designer : Olivier Verbeke
Cross Media Designer/DTP: Sophie Bayeul & Vito Latorrata

Production hub: RAKET
Head of production: Charlotte Coddens
Agency producer: Manoe Delissen

Production partner film: HAMLET Brussels
Director: Fred De Loof

Executive Producers: Ruben Goots, Jason Felstead, Mathias Kerner
Producer: Pim Verhaert

Post-Producer: Basile van der Straten

Director of Photography: Sander Vandenbroucke

Art director: Beatrice Arteaga

Styling: Lisa Sergeant

Casting director: Olivier Drogenbroodt (we want you casting)

Editor: Ward Geerts
Editor RAKET: Jelle Stroo

Music: Stock music by Raygun
Sound Design: Raygun

Sound Post-Production Cy: Raygun
Color Grader: Frangois Dubois
VFX Company: Moxy

VFX Supervisor: Stefaan Gryson
Image Post-Production Cy: Moxy

WHO DARES WINS | Credit



Photo

Production hub: RAKET

Head of production: Charlotte Coddens
Photographer: Thomas Nolf

Creative Producer: Manoe Delissen
Retouching: Vito Latorrata™

Influencer agency: WelLovePure
Influencers: @enderscholtens, @anastasyachernook, @ralfagram, @alzliz
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