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2020 2021

T HE  T R END OF  
DECR EA SING 
AUDIENCE  
CONT INUED IN  
AUGUST

But the overall TV viewership 
is still higher vs 19YTD

1
GARB, 18-49

Live TV

-5%
21vs20 YTD evol.

+11%
21vs19 YTD evol.
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NOVA NEWS

BTV COMEDY

DIEMA FAMILY

BTV ACTION

BTV CINEMA

DIEMA

KINO NOVA

BNT 1

BTV

NOVA TV

NBG R EG A INED 
2PP  SHA R E IN  
EACH T IME  SLOT

3

Nova on the other hand, 
declined PT share by 1pp 

BNT1 and bTV declined as 
well on the account of niche 
channels

Source: GARB, A18-49

06:00-18:59 19:00-23:59 All day
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NOVA  
SUSTAINED 
LEA DER SHIP  IN  
PT  HOUR S

BNT1 decreased PT 
viewership after the end of 
the Olympics

bTV got closer and  
competed only in several 
occasions
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4,78 5,71

Rtg (19:00-22:30)

Source: GARB, A18-49
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BNT1 
TRADIT IONALLY 
AIRS THE 
OLYMPIC 
GAMES

“Tokyo 2020” registered 
overall higher audience than
“Tokyo 2020”

However, the last Olympics 
had higher peaks than Rio in
several occasions
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-16%
21vs16 evol.
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1 475 089

862 815

2020 2021

TOTAL TRP30

YTD Rest

5

15% GROW T H IN  DEL IVER ED AUDIENCE  ON Y T D  BA SE
TOP 5  R EMA INED T HE  SA ME A S  IN  JULY

NATURPHARMA IS  UNDISPUTABLE  LEADER

jan feb mar apr may jun jul aug sep oct nov dec

SEASONALITY

2020 21TD

19 023

19 050

20 068

21 012

22 487

22 883

25 375

25 580

26 633

29 345

31 269

31 968

33 263

33 363

36 585

37 561

40 961

43 311

49 325

60 547

L'OREAL

SANOFI

GSK

HENKEL

FORTEX

SANDOZ

COCA COLA Co.

BROBET LIMITED

RECKITT BENCKISER

FICOSOTA SYNTEZ

KAUFLAND

CARLSBERG

ALLEGRO GROUP

FERRERO

NATUR PRODUCT

STADA (ex-Walmark)

BILLA

LIDL

PROCTER & GAMBLE

NATURPHARMA

TOP ADVERTISERS

21TD

20TD

+15%

Source: GARB, A18-49

% monthly evol. 21vs20

-3 -3 +9 +48 +52 +30 +10 +3
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bT V KEEPS ST RUGL ING W IT H  T HE  F R EE  INVENTORY
Nova  bas ica l l y  reac hed  max imum fu l f i l lment  in  PT  hour s

Source: GARB, based on 12 min/hour ad time. PT (19:00-24:00)

A
u

g
u

s
t 

 2
0

2
0

A
u

g
u

s
t

2
0

2
1



THANK YOU!

For more details, please contact us at:
svetlana.tacheva@publicisgroupe.com
damyan.kolarov@publicisgroupe.com

filipa.traikova@publicis.bg
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