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PUBLICIS AUGUST 2021
GROUPE FOCUSED ON THE OLYMPIC GAMES
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NOVA
SUSTAINED
LEADERSHIP IN
PT HOURS

BNT1 decreased PT
viewership after the end of
the Olympics

bTV got closer and
competed only in several
occasions
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BNT1
TRADITIONALLY
AIRS THE
OLYMPIC
GAMES

“Tokyo 2020” registered
overall higher audience than
“Tokyo 2020”

However, the last Olympics
had higher peaks than Rio in
several occasions
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15% GROWTH IN DELIVERED AUDIENCE ON YTD BASE

TOP 5 REMAINED THE SAME AS IN JULY
NATURPHARMA IS UNDISPUTABLE LEADER

TOTAL TRP30
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2020
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TOP ADVERTISERS

60 547

NATURPHARMA
PROCTER & GAMBLE
LIDL

49 325

43 311

STADA (ex-Walmark) 37 561

NATUR PRODUCT
FERRERO
ALLEGRO GROUP
CARLSBERG
KAUFLAND
FICOSOTA SYNTEZ

36 585

33 363

33 263

31 269 m21TD

31968

29 345
m20TD

26 633

RECKITT BENCKISER
BROBET LIMITED
COCA COLA Co.
SANDOZ

FORTEX

25 580

|

25375

22 883

22 487

HENKEL 21012

GSK 20 068
SANOFI 19050
L'OREAL

19 023
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August 2021
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bTV KEEPS STRUGLING WITH THE FREE INVENTORY
Nova basically reached maximum fulfillment in PT hours
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THANK YOU!

For more details, please contact us at:

svetlana.tacheva@publicisgroupe.com
damyan.kolarov@publicisgroupe.com
filipa.traikova@publicis.bg
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